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EXPANDING DEVELOPING COUNTRIES’ EXPORTS
IN A GLOBAL ECONOMY

The Need to Emulate the Strategies used by Transnational Corporations
for International Business Development

Rubens Lopes Braga

International Trade Centre UNCTAD/WTO (ITC), Geneva

     World exports have expanded considerably during the past three decades.  Developed countries
gained more than other countries from this increase because of the strategies adopted by their
transnational corporations (TNCs).  The strategies of TNCs for international business emphasizes key
elements for strengthening the competitiveness of enterprises, especially technology creation and
outward foreign direct investment (FDI) to access resources and markets.  Most export promotion and
development activities carried out by export-oriented enterprises in developing countries contribute
little to boosting and upgrading their exports because these activities are based on concepts -
basically free trade, comparative advantage and interrelated concepts - that do not capture the
driving forces for trade development in today’s global economy.  Proponents of almost total trade
liberalization and of a limited role of the State in the economy nevertheless overstate the importance
of these concepts when advising developing countries on trade strategies.  This ideological
consideration benefits mainly developed countries’ TNCs, which now dominate world trade.  To
obtain greater benefits from an outward-oriented development strategy, policy makers in developing
countries should support export-oriented enterprises emulating TNCs’ strategies for international
business.

INTRODUCTION

Considerable effort has been made to highlight the socio-economic benefits for countries engaging

in trade.  These benefits have been described by many complementary, and sometimes conflicting,

theories.  This reflects the existence of different approaches and disagreement of economists on certain

economic concepts which, in turn, largely explains why a comprehensive theory of international trade is

still lacking.  Trade policy makers widely consider export promotion and development activities to be

valuable tools for expanding exports.  When deciding which activities should be implemented to support

export-oriented enterprises in developing countries to expand their exports, trade policy makers assume

the validity and major relevance of some of these economic  concepts.  Most of these activities, however,

contribute little to boosting and upgrading exports of export-oriented enterprises in developing countries,

because these export promotion and development activities are based on economic concepts that do not

capture the driving forces for trade development in today’s global economy.  These concepts - free trade,

comparative advantage and other interrelated concepts - belong to the conventional theory of international

trade, which does not seize the conditions which now prevail in world markets.  Therefore, most of these

export promotion and development activities are inappropriate for strengthening the competitiveness of

export-oriented enterprises.  The importance of these concepts is overstated by the advocates of almost

total trade liberalization and a limited role of the State in the economy - a position which can be interpreted

as part of an ideology whose major beneficiaries are TNCs which now come predominantly from

developed countries.  TNC activities in international business development emphasize factors which are

crucial for enhancing enterprises’ competitiveness, especially technology creation and outward FDI, to
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access resources and markets.  To obtain greater benefits from an outward-oriented development

strategy, developing countries’ export-oriented enterprises should adopt as far as possible the strategies

used by TNCs for carrying out international business.

World merchandise exports, measured in current US dollars, have increased about 25-fold during

the past three decades:  from US$ 133 billion in 1960-1962 to US$ 3,355 billion in 1990-1992.  Developed

countries, mainly through their TNCs, dominate world exports and have increased their share from 67 per

cent in 1960-1962 to 72 per cent in 1990-1992; they are the leading exporters in all product groups, except

fuels.  The other product groups are all food items, agricultural raw materials, ores and metals, and

manufactured products - the most important and dynamic product group in world trade.  Developing

countries increased their market share from 22 per cent in 1960-1962 to 24 per cent in 1990-1992.  The

big losers in the expansion of exports have been the economies in transition whose share in world

merchandise exports dramatically diminished from 11 to 3 per cent during this period.  The increase in

developing countries’ market share is explained by the substantial growth of their exports of manufactured

products, which in 1990-1992 accounted for 19 per cent of world manufactured exports, compared to

5 per cent in 1960-1962.  Most of this increase, however, resulted from the performance of just a few

developing countries/territories in Asia.  In 1992 total exports of manufactured products from Hong Kong,

Taiwan Province of China, the Republic  of Korea, China and Singapore accounted for 66 per cent of the

exports from developing countries and 14 per cent of world exports of manufactured products.  This was

about eight times the total value of Latin American and Caribbean exports and about 34 times of all

African exports of manufactured products (UNCTAD, Handbook of International Trade and

Development Statistics, various issues).

Many national, regional and world-wide initiatives have been taken to increase the participation of

developing countries in world exports.  The creation of trade promotion organizations has been an

important step in this direction.  According to a study prepared by the International Trade Centre

UNCTAD/WTO (ITC), there were about 100 trade promotion organizations in 92 developing countries

at the end of 1993 (ITC, 1994).  These organizations were created with two complementary fundamental

objectives.  On the one hand, they provide technical assistance to export-oriented enterprises in order to

strengthen their export competitiveness and, on the other hand, they act as a catalyst and coordinator

between the public  and private sectors, ensuring that the effects of international trade on the national

economy are taken into account.  Trade promotion organizations in some developing countries promote

all exports; in others they promote only non-traditional exports.  Some trade promotion organizations also

promote investment and assist in the procurement and management of imports.  Generally, however, they

concentrate on promoting readily exportable products and on adapting existing products and services to

foreign market requirements.  Even if trade promotion organizations in a few successful developing

countries have made an important contribution to increasing their share of world exports or to upgrading

exports, most of these organizations - and other institutions indirectly supporting the promotion of exports

from developing countries - have failed to meet these fundamental objectives.
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I.   INTERNATIONAL TRADE:  STRATEGIES USED BY TNCS COMPARED
TO ACTIVITIES UNDERTAKEN BY TRADE PROMOTION ORGANIZATIONS

A. Strategies used by TNCs

There are now at least 38,000 TNCs controlling over 250,000 affiliates, not counting numerous non-

equity links.  Approximately 89 per cent of parent companies are based in developed countries, about 10

per cent in developing countries and only 1 per cent in the economies in transition (UNCTAD, 1995, Table

I.2).  The term TNC is generally associated with large enterprises having substantial resources, including

managerial expertise, technology and other advantages.  The universe of TNCs, however, is diverse.

There are not only large enterprises but also SMEs, including some from developing countries.

TNCs are major players in international trade, but the development of exports is not the primary

objective of their overall international business strategy.  The implementation of their strategies,

nonetheless, usually creates significant spillover effects for the economies in their home countries and can

also be important for the socio-economic  development of the countries targeted by TNC activities.

Actually, TNCs’ microeconomic interests have been very instrumental for contributing to the achievement

of the macroeconomic  objectives of their home-countries, notably developed countries.  For example,

through the relocation of declining industries to less advanced countries and the concentration of higher

value-added industries, TNCs have contributed to upgrade, sometimes to increase or at least preserve

employment levels in their home countries.  Sir Leon Brittan made the following comments on criticisms

by some European unions of outward FDI:

“Fortunately, however, the populist view that outward FDI is a self-wounding search for cheap labour
is very far from reality... Very often, outward investment generates additional demand for exports of
capital equipment, technology  and sub-assemblies from the home country.  Research into the subject
very rarely suggests an adverse effect of outward investment on activity or employment levels.” (Brittan,
1995, pp. 2-3)

The contribution of TNCs for maintaining a favourable balance of payments for their home countries

is also usually significative and includes the repatriation of significant profits from activities abroad.  In

1993, profits repatriated from TNC affiliates to their parent enterprises totalled US$ 27 billion for the

United States, US$ 11 billion for the United Kingdom and US$ 4 billion for Germany (UNCTAD, 1995,

p. 142).  Therefore, TNCs’ overall international business strategy is usually fully supported by

governments although it entails the transfer to third countries of resources which could otherwise be used

in their home countries.

The contribution of TNCs to their home countries’ economies results both from intra-firm trade and

from other type of activities in world markets.  As reported by the OECD (1997, p. 12), final consumer

markets for some commodities are dominated by a few TNCs, which control downstream marketing,

transport and distribution.  Thus, a few TNCs account for 85 per cent or more of the world trade in

wheat, coffee, cocoa, grains, iron ore, jute, timber, tobacco and tea.  TNC strategies favour the purchasing

of products and services within their production and trade systems, especially capital equipment and

technology, that they cannot obtain in their target foreign markets.  Because a large share of these are

closely related to the production of TNCs’ final products and services, they are often exported from

TNCs’ home countries either by the parent enterprise or by other enterprises with which they have

established contacts and whose supply capacity they know about.
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The activities of TNCs, through FDI and other forms, can be of major importance for the

development of countries targeted by their strategies.  In addition to capital, TNCs bring to the recipient

countries a package of benefits and capabilities which can significantly contribute to an increase in human

skills, a rise in the level of investment and savings, the adoption of more productive technologies, changes

in the composition of output and employment, the development of new institutions and the generation of

foreign exchange through the development of export activities.  FDI can also induce multiplier effects

leading to an expansion of investment by indigenous (unrelated) enterprises, including backward and

forward linkages and spillovers (UNCTAD 1995, p. 144).  The extent to which TNC resources are large

enough and appropriate for substituting missing local factors and effectively contributing to the socio-

economic  development of recipient countries is of major relevance.  Whether these resources generate

spillovers which can become the basis of a broad and sustainable development process where dependence

on TNC resources will be reduced in the future is also of major relevance.

The advantages and limitations for developing countries of hosting TNCs have been extensively

analysed by UNCTAD, the former United Nations Centre for Transnational Corporations (since 1993

UNCTAD’s Division on Transnational Corporations and Investment) and a large number of independent

researchers and organizations.  The experience of East Asian countries is of particular relevance for the

analysis of FDI as an engine of export growth, because of the strong export orientation of FDI in the

region and its significant contribution to recycling the comparative advantage of these countries through

trade, within the regional pattern of industrialization which became known as the “flying geese paradigm”.

Reliance on FDI, however, has varied considerably among these countries and, because the assumption

of automatic  spillovers from TNC affiliates was rejected, a strategic  approach, linking FDI to a wider

national development strategy, particularly in relation to exporting and upgrading, has been followed

(UNCTAD, 1996, p. 134).  The role of the State in economic policy, especially through partnership

relations with the private sector, is widely recognized as a major contributing factor for the success of

economic development in East Asia.  UNCTAD (1996, p. 134) draws attention to the success of Hong

Kong, the Republic  of Korea, Singapore and Taiwan Province of China, in reducing dependence on

foreign capital for upgrading domestic capabilities, which distinguishes them from Indonesia, Malaysia and

Thailand. 

Several additional general issues may be raised regarding the effect TNC activities can have on the

development of less economically advanced countries.  As reflected by their FDI operations, TNCs

undertake activities mainly in developed countries.  For example, in 1993, and according to UNCTAD,

75 per cent of FDI inward stock was in the developed countries and 24 per cent in the developing ones,

while their shares in FDI inflows were 62 per cent and 35 per cent, respectively.  Moreover, FDI is

unevenly distributed among regions and groups of developing countries, with most of the FDI being

concentrated in about 15 host countries, especially in Asia and Latin America.  For 1993, the percentage

share of the ten largest developing host economies in total flows into developing economies was 79, while

this share for the total inward stock was 67 (UNCTAD, 1995, p. 12).  Another important issue is the

extent to which TNCs can contribute to reducing the investment-savings gap in developing countries.  As

stated by UNCTAD (1995, pp. 142-144), owing to a series of factors, including the liberalization of foreign

exchange regulations and the removal of many restrictions on foreign investment participation in

indigenous stock markets, TNCs have a wide choice for raising capital externally, including host or home-

country equity markets, local financial institutions and international capital markets.  A large proportion
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of FDI is financed from third country sources.  If FDI is financed by raising funds in host countries, less

investment opportunities may be available for indigenous enterprises.  The effectiveness of FDI to add

to the capital stock already in place in developing countries or to contribute to the efficient functioning of

markets is in some cases questionable and varies in accordance with the major objectives of FDI.  As

pointed out in UNCTAD’s “World Investment Reports” (especially 1995 and 1997), FDI may be aimed

at creating new business (greenfield operations), at acquiring existing enterprises within the framework

of privatization programmes (ownership-switching), or at increasing market-concentration which can

favour restrictive or anticompetitive practices by dominant enterprises.

It is opportune to review the major elements of the successful strategies followed by TNCs.  As

stated by UNCTAD:

“TNCs have assumed a major role in national economies and international transactions, often proving
themselves to be more efficient in producing and supplying goods and services than firms conducting
their operations in a single country and relying on arm’s-length transactions to access resources and
markets.  The efficiency of TNCs derives from three sources:  their portfolios of proprietary or firm-
specific assets, natural or created (e.g. control acquired over natural resources deposits, patents); the
portfolios of locational assets to which they have acquired access (non-proprietary assets that cannot
be moved across countries - e.g. land, climate and skilled or unskilled labour); and their managerial
expertise (in organizing production, product-design, markets, etc), including strategies used to deploy
and integrate these portfolios.” (UNCTAD, 1995, p. 126)

TNCs develop portfolios of locational assets largely by undertaking FDI.  The principal motives of

TNCs in making FDI have been analysed in detail by the United Nations (UN, 1993, pp. 12-14).  A brief

summary of these motives follows:

(i) Market-seeking FDI:  TNCs seek to bypass existing or potential barriers to trade by

establishing a local presence or by diversifying production sources.  Other motivations are

lower production costs in a specific country as a result of lower wages, better infrastructure

or fewer restrictions.  TNCs also seek to diversify their production base in order to escape

the constraints of a slow-growing, risky or policy-restricted base. 

(ii) Export-oriented FDI:   TNCs seek advantages from location in countries from which they

can supply export markets more profitably than from their home countries.  Host countries

often present attractive factors, such as cheap labour, excellent physical infrastructure, few

bureaucratic restrictions or factors favourable to investment, such as political stability and tax

incentives.

(iii) Resource-seeking FDI:  TNCs seek access to vital inputs not available in the home market.

(iv) Technology-seeking FDI:  This type of FDI seeks technological advantages, often in

emerging technologies like electronics and biotechnology or services, such as hotel

management and retailing.

(v) Efficiency-seeking FDI:  This is often the case of TNCs from developed countries with

extensive international operations.  This FDI often seeks to increase TNCs’ efficiency at the

regional or global levels.

TNCs’ international business development strategies and related organizational structures have

evolved during the recent decades owing inter alia to great progress in information technologies, the

convergence of demand patterns across national boundaries for a large number of products and services,

the elimination or reduction of barriers to trade and FDI, and the setting up or strengthening of regional
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markets.  These factors raise a wide range of policy issues resulting from the development of relations

between TNC parent enterprises, their affiliates and host countries (for further details, see UNCTAD,

1993; Michalet, 1994).  Using simple strategies, TNCs’ affiliates have a high degree of autonomy from

parent enterprises, and their basic  objective is to expand production and sales in national or regional

markets.  In this case, a host country’s restrictions on foreign trade are of little importance for TNC’s

investment decisions, especially in countries with potentially large domestic markets.  On the contrary,

tariff and non-tariff barriers are an incentive for the establishment of affiliates since barriers can protect

them from external competition.  The affiliates’ lack of international competitiveness is not of major

importance as their capacity to sell in the protected national or regional market is what matters.  Recently,

many TNCs have replaced their simple strategies with more complex global ones in order to expand their

share of world production and sales.  In pursuing these global strategies, TNCs count on the international

competitiveness of their foreign affiliates because their output is used, in part, as inputs for TNCs’ final

products and services.  The location of affiliates is determined in accordance with each host country’s

likely contribution to strengthening TNCs’ overall international competitiveness.  Host country regulations

of FDI and foreign trade are determining factors influencing the development of trade between TNCs and

their affiliates.

The adoption of a global strategy by many TNCs has resulted from two major influences.  On the

one hand, there has been a more favourable attitude in developing countries to FDI since the mid-1970s.

Most developing countries were heavily in debt and needing foreign capital, while their State-owned

enterprises were performing badly.  Moreover, the combination of deteriorating terms of trade, rising real

interest rates on their debt and the drying up of commercial lending has forced many of them to embrace

trade liberalization reforms, especially in the 1980s (UNCTAD, 1993; Faini and de Melo, 1990; Goldin et

al., 1993).  The second important influence has been the TNCs’ need for larger markets because of

“rapidly escalating research and development costs combined with shortened product life cycle in a large

number of strategic industries” (Kobrin, 1995, p. 22).  TNC strategies for international business

development, explained largely by their strong emphasis on FDI instead of arm’s-length transactions, can

be pursued because today’s international business climate favours the mobility of production factors.  Until

recently, this mobility was considerably limited by technical and political considerations.

Some developing countries are becoming increasingly aware of the advantages of outward FDI, and

many of their enterprises are using the strategies of TNCs from developed countries.  According to Ye

Gang, Chinese FDI has grown notably since the end of 1985, both in total value and in the number of

enterprises and markets.  “By 1988, [Chinese] foreign affiliates had spread to 79 countries and territories,

of which more than 240 of these were in Asia, more than 80 in Africa, more than 50 in Europe, nearly

40 in Oceania and more than 20 in North America and Latin America” (Ye, 1992, p. 125).  TNCs in

several other developing countries/territories are taking a similar approach; in particular in the four East

Asian NIEs, where TNCs from Hong Kong are the major TNCs from developing countries investing

abroad.  Between 1990 and 1994, the combined FDI from China, Hong Kong, the Republic of Korea,

Singapore and Taiwan Province of China represented about 80 per cent of the total FDI from developing

countries (UNCTAD, 1995, p. 34).  This would explain in part why in 1992 total exports of manufactured

products from these Asian countries amounted to 66 per cent of all exports of manufactured products

from developing countries.
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B. Activities undertaken by trade promotion organizations

Trade promotion organizations often provide information on foreign markets, including statistics on

foreign trade, production and consumption, prices and markups, business contacts and opportunities,

characteristics of demand, distribution channels, fairs and promotion media, as well as on packaging,

labelling and quality requirements.  They also identify production constraints through supply surveys;

prepare market studies and product profiles; provide guidance on export financing, costing, pricing and

import procurement; and carry out training programmes for the development of human resources in

international trade.  Information provided by market surveys are based essentially on intentions and needs

of importers, importer-wholesalers, distributors or other intermediaries.  In some cases, trade promotion

organizations in developing countries provide assistance to a large spectrum of present or potential

exporters.  Most trade promotion organizations tend, however, to support just a few exporters chosen for

assistance on the basis of supply and demand surveys.  Some trade promotion organizations provide a

package of technical assistance inputs to a few enterprises with exportable products, hoping that any

success will be replicated by other enterprises.

For the identification of target markets, trade promotion organizations rely mainly on an analysis of

foreign trade data.  This usually leads to the selection of developed country markets for which statistical

data is more complete and readily available.  This approach provides information only on products already

entering markets.  Since a large number of developing countries have a similar export supply base,

competition among them becomes in fact greater.  As most developing countries adopt primitive export

strategies, increased competition tends to benefit importers, importer-wholesalers, distributors or other

intermediaries who, as a result, can afford to be more selective with regard to quality, price and other

requirements of imports.  This approach also contributes to increased importation of capital equipment,

technology and know-how by developing countries in order to adapt their exports to satisfy consumers’

requirements in developed countries.

Trade promotion organizations from just a few developing countries, notably Singapore and China,

promote outward FDI (UNCTAD, 1995).  Most of the trade promotion organizations in other developing

countries carrying out FDI activities concentrate on promoting inward FDI, especially through joint

ventures.  Financing for these activities usually comes from grants from the developed countries that are

the most likely suppliers of the resources to be transferred to the recipient country.

It is important to point out that when assisting enterprises to develop exports, most trade promotion

organizations in developing countries consider that transactions and negotiations by enterprises are

undertaken at arm’s length. This contrasts significantly with the attitude adopted by TNCs described

above.  At best, assistance provided by trade promotion organizations in developing countries helps

exporters to penetrate markets, but this does not help exporters to build up the capacity to maintain a

presence in a target market which would permit them to establish sustainable and long-standing business

relations.  This can be explained by the declared or undeclared position of most trade promotion

specialists, who argue that what really matters for an exporter is to have the right product, at the right

price and of the right quality.  Once this is achieved, an enterprise is considered to be ready to export, and

it needs only contacts with foreign buyers to begin to do so.  Some specialists argue that once contacts
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are established, foreign buyers will provide export assistance and participate in product adaptation and

development.

This position is based on several incorrect fundamental and interrelated assumptions often held as

unquestionable and which underlie most of the activities supporting the participation of developing

countries in international trade.  Among these incorrect assumptions are that:

(i) International trade is characterized by the existence of perfect competition, implying the

existence of a great degree of free trade and, therefore, to benefit from perfect competition

and free trade, developing countries must concentrate on solving problems of producing the

products and services for which they have a comparative advantage;

(ii) It makes no sense to promote outward investment from countries which badly need scarce

financial resources for their own economic development.  Instead, inward investment from

developed countries should be promoted, either for domestic-oriented production or for

upgrading potential exports;

(iii) There is no clear evidence that outward investment benefits an exporting economy.

Constraints on foreign exchange prevent most developing countries from making outward

investments.  Moreover, outward investment encourages capital flight, and difficult control

measures are needed to ensure that benefits are repatriated.

These incorrect assumptions may be explained by the fact that a large number of policy makers and

specialists in export promotion and development are strongly influenced by economic concepts developed

within the framework of conventional trade theory.  Moreover, mainstream economic theory largely holds

that less economically advanced countries face the challenge of “catching up” with developed countries,

and that for “catching up” they fundamentally need the same kind of tangible and intangible resources

created and used by the more economically advanced countries.  It seems therefore opportune to provide

a brief historic  view of the raison d’être of free trade and comparative advantage, two major concepts

of conventional trade theory.  Likewise, it also appears essential to consider the impact other factors may

have on the expansion and upgrading of developing countries’ exports, especially outward FDI, indigenous

technology and know-how, and independent managerial expertise. 

II.   THE FREE TRADE AND COMPARATIVE ADVANTAGE CONCEPTS

A. As propounded by major classical economists

The free trade concept, as postulated by Adam Smith (1812), assumes that natural economic  laws

prevail and is summarized by the well-known principle of the physiocrats, “laissez faire, laissez passer”.

While mercantilists argued for the development of international trade and physiocrats considered

agriculture as the source of a nation’s wealth, the classical economists, especially Adam Smith, opposed

both of them.  Adam Smith held that a country’s wealth could be obtained only through a better division

of labour, which could be properly developed only in the manufacturing sector.  Adam Smith saw free

trade and competition as a sine qua non for achieving the division of labour that he considered



- 9 -

fundamental for the development of manufacturing.  Since the Middle Ages, manufacturing had developed

in Europe within craft guilds.  These guilds played an important role in preventing new producers from

entering their area of activity, and they were formally abolished in England only in 1835, almost a century

after the beginning of the British industrial revolution.  These guilds strongly, and on many occasions

violently, opposed free competition which would reduce the profit of the masters and the wages of

workers (Smith, 1986 edition, pp. 227-230).

A fact that cannot be ignored is that Adam Smith frequently used the word “trade” to describe an

occupation or employment, especially manual work, and that when referring to “free trade” he meant

basically free enterprise conditions.  His theory of “absolute advantage” in international trade can be

better understood by taking into account his emphasis on the division of labour.  Adam Smith’s theory of

“absolute advantage” reflects his argument that the division of labour would be relevant not only within,

but also between, countries.  International trade was secondary to his concept of free trade.  Actually,

it was not international trade but rather the “extent of the market” that he saw as a fundamental pre-

condition for the proper adoption of the division of labour and, therefore, the development of the

manufacturing industry.  In reality, international trade did not play a major role in the development of

British industry, at least not during most of the first century of the industrial revolution (Bairoch, 1971;

McCloskey, 1994).  This was because the low productivity of the manufacturing sector did not

significantly increase during that period.  The capital equipment used by industry was characterized by

unsophisticated, simple production techniques, and new techniques resulted mainly from ad hoc

adjustments or improvements in existing machines and productive tools.  Industrial organization during the

18th and early 19th centuries was not characterized by the existence of large-scale factories with high-

volume production, able to achieve economies of scale and increased market shares (Berg, 1994).  In

addition, the regular and significant development of British foreign trade was severely affected by the

blockades imposed during the Napoleonic Campaigns from 1793 to 1815, and by high national and

international transportation costs.

Adam Smith supported the development of “free international trade” because he considered that the

unrestricted importation of products would contribute to the elimination of the monopolistic  conditions that

the craft guilds wanted to maintain against the development of “free trade”, or free enterprise conditions,

in Britain.  Moreover, it should not be underestimated that Adam Smith supported his argument by

stressing the supremacy of British industry over that of other countries and because he took for granted

the existence of full employment conditions in the British economy.

David Ricardo’s law of comparative advantage was developed when industrialists could not count

on access to sources of financing to set up or expand their industries.  At that time, financial resources

were used mainly for commercial operations by merchants and for frequent wars.  Nevertheless, the

development of manufacturing industries was possible in Britain for a number of related factors which

included:  the fact that the capital needed to develop an agricultural enterprise was significantly higher

than the capital required to create a manufacturing activity, partially because of the low level of

unsophisticated, simple techniques and capital equipment; the existence of a significant surplus of

inexpensive labour; and the reduced profitability of many agricultural enterprises.  This explains why most

of the new industrialists were former landowners and that the capital for establishing manufacturing

industries came from the sale of agricultural land (Bairoch, 1971, pp. 56-59).
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For additional capital, industrialists had to rely on re-investing profits from their industrial activities.

Because industrial production was characterized by constant returns to scale and a high labour content,

the major factor determining profits was the difference between the market value of final products and

production labour costs.  Since the value of a product was generally accepted by classical economists as

a function of the amount of labour required to produce it, workers’ basic  needs had to be maintained as

low as possible in order to ensure increased profits to enable British industrialists to invest further in their

industries.  To keep wages low, it was necessary to satisfy workers’ demand for agricultural and other

basic  products through imports cheaper than those produced domestically.  These imports could not be

properly developed for reasons already mentioned.  Ricardo argued in favour of support for these imports:

“It  has been my endeavour to shew throughout this work that the rate of profits can never be increased
but by a fall in wages, and that there can be no permanent fall of wages but in consequence of a fall of
the necessaries on which wages are expended.  If, therefore, by the extension of foreign trade, or by
improvements in machinery, the food and necessaries of the labourer can be brought to market at a
reduced price, profits will rise.  If, instead of growing our own corn, or manufacturing the clothing and
other necessaries of the labourer, we discover a new market from which we can supply ourselves with
these commodities at a cheaper price, wages will fall and profits rise; but if the commodities obtained
at a cheaper rate, by the extension of foreign commerce, or by the improvement of machinery, be
exclusively the commodities consumed by the rich, no alteration will take place in the rate of profits .”
(Ricardo, 1821, p. 132; italics added.)

Adam Smith’s concept of “free trade”, when applied in the context of international trade, and

Ricardo’s law of comparative advantage were aimed basically at promoting and justifying capital

accumulation by British industrialists in order to support the growth of British industry. These concepts

were formulated as part of an ideology aimed mainly at defending the economic interests of the British

economy, which actually became, and remained until the beginning of the 20th century, the most powerful

world economy.  No doubt that international trade and the play of market forces are and will remain of

major importance for accelerating the development process of the less economically advanced countries.

Nevertheless, the major relevance of free trade, comparative advantage and other interrelated concepts,

especially the limited role of the State in the economy, as now overstated by a number of economists,

should be carefully considered for the effective formulation of developing countries’ outward-development

strategy. 

B. As seen by other international trade theories

Other theories of international trade followed, most of which were based on Ricardo’s tenets, but

without emphasis, on the raison d’être of the concepts of free trade and comparative advantage.

Stewart (1984) reviews 12 recent theories which consider factors not taken into account by the law of

comparative advantage.  Those theories deal with the technological gap, economies of scale, product

cycles, preference similarity, intra-industry trade and intra-firm trade.  Nevertheless, none of the theories

provides a complete explanation of the phenomena affecting international trade, and it is unlikely that any

one of them explains all trade, especially that between developed and developing countries.  A major

reason for this might be that most of these new theories have focused on trade between such economies,

because growth in trade has been greatest among developed countries (Stewart, 1984).  These theories

apply, nonetheless, to developing countries in the area of industrial and trade policy, especially the

recommendations emphasizing the importance of developing indigenous technology and trade among

developing countries.
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It is worth pointing out that most of these theories question the major relevance of the concepts of

free trade, comparative advantage and interrelated concepts for trade development.  However, for one

reason or another, the importance of these concepts continue to be emphasized, especially by

organizations attempting to increase developing countries’ exports.  Ricardo’s “rather static” law of

comparative advantage has been increasingly challenged by the greater international mobility of production

factors as a result of the growing role played by TNCs, as well as equity and non-equity FDI in

international business and economic  development.  The concept of perfect competition is also being

increasingly questioned by international trade analysts.  This concept postulates that any export-oriented

producer can freely, or at least easily, obtain intangible resources, such as technology and managerial

know-how, and use them to enter a given market at any time.  This concept holds that enterprises are

price takers because alone none of them is sufficiently strong to influence market prices, which trade

analysts indicate as determined primarily by market forces and consumer sovereignty.  Theories based

on free trade, perfect competition, comparative advantage and related concepts underestimate the fact

that intangible resources are built up largely by enterprises which use them to strengthen their market

position or to prevent other enterprises from entering the market.  These theories see enterprises as basic

transformers of tangible resources specific  to their countries of location.  The role of enterprises is

considered secondary for the development of a country’s competitiveness.  For these theories, what really

counts are a country’s specific  resources; its factor endowments.  These theories ignore the

predominance of oligopolistic  market conditions for most products presently entering international trade,

and the fact that technology creation is a major factor for strengthening enterprises’ competitiveness.

When referring to the role of technology production for economic development, with emphasis on

developing countries, Lall (1992, p. 172) underscored:  “It is probably fair to say that much of the

traditional literature, theoretical and empirical, has neglected the need for, and production of, technological

activity in developing countries.  Neoclassical theory simply assumes the problem away.  In the highly

simplified models used in trade theory, technology is taken to be freely available to all countries and, within

countries, to all firms”.

According to the economists propounding the merits of the 18th-century theories on international

trade, the inefficiencies and stagnation of the economies of most developing countries are explained by

government intervention and the implementation of inward-looking, import-substituting policies.

Developing countries should, instead, set up free-trade, outward-oriented economic  conditions with a

market-driven and open economy, with less government intervention so as to stimulate dynamic economic

growth and draw benefits from the global economy.  Trade promotion organizations are not the only

organizations that take into account the basic concepts of these theories when planning their activities or

providing policy advice to exporters.  Regional and international organizations also implicitly accept them

as fundamental for the expansion of exports.  For example, the critical importance given to some of these

concepts may be inferred from the recommendations for the reform of trade policy contained in most of

the structural adjustment loans provided by the World Bank since 1979 and which are conditioned on

government reforms.

Along the lines with the principles set up or implied in the “catching up” attitude referred to

previously, Vinod Thomas reports that trade policy reform “is essential for linking developing countries’

economies to technological advances and for enabling them to compete in an increasingly integrated world

- the reality of business today” (Thomas et al., 1990, p. 2).  According to him, one of the major reasons
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for granting structural loans in support of trade policy reforms is in part to finance increased imports as

“a higher trade deficit might accompany the reforms initially because exports might not respond as quickly

as imports in the short term” (ibid., p. 18).  In another study, Vittorio Corbo, paraphrasing Helpman and

Krugman, acknowledges:  “... that new developments in trade theory call these recommendations [i.e. the

World Bank recommendations for reforms of trade policy] into question and provide a new foundation

for differentiated tariffs and, in a more general sense, for an active industrial policy.  The new trade

theory holds that competition in the international markets is typically imperfectly competitive and that trade

is, to a considerable degree, driven by economies of scale rather than comparative advantage” (Corbo

et al., 1992, p. 10).  Nevertheless, Corbo adds that:  “The policy recommendations that seem to follow

from the new trade theory - and that are buttressed by the view that well-designed growth in government

interventions enhanced growth in East Asian countries - have been strongly criticized on both economic

and political grounds” (ibid, p. 10).  He concludes by pointing out that “Helpman (1989, p. 213), while

showing that the new theories have had several empirical success in explaining trade phenomena, similarly

concludes that ‘free trade remains a good rule of thumb’” (ibid., p. 10).  In this regard, the World Trade

Organization (WTO) draws attention to the fact that “The WTO is not the ‘free-trade’ institution it is

sometimes described as - if only because it permits tariffs and, in limited circumstances, other forms of

protection.  It is more accurate to say it is a system of rules dedicated to open, fair and undistorted

competition” (WTO, 1995, p. 6).

The debate between new trade theorists and those propounding the merits of the conventional trade

theory is also taking place within multilateral organizations.  Economists from both schools of thought

agree that free-market mechanisms contain several failures.  They disagree, however, on the importance

of these failures and on how to eliminate them.  New trade theorists view market failures as the rule

rather than an exception and consider that government intervention in the economy is necessary to correct

these failures.  They support some kind of active trade policy justifying trade protection to develop supply

capabilities.  The other group of economists opts for the second-best solution of free-market mechanisms,

because they consider that market failures are an exception and that government intervention is likely to

make problems even worse.  They favour a trade policy based on conventional trade theory, and rely on

free-market forces to develop supply capabilities.  The World Bank and most international organizations

tend to favour the principles of conventional trade theory.  As underscored by Jayawardena (1993, p. 54),

there are indications from the internal debate taking place in the World Bank that the other view is gaining

prominence.  Jayawardena (ibid., p. 54) also reports on the position taken by the Overseas Economic

Cooperation Fund (OECF), Japan’s aid agency.  In a paper published in 1991 supporting new trade

theorists’ views, OECF states:  “If imports are liberalized too quickly, is it possible to develop industries

that will play leading roles in the next stage of economic development?  Is it not necessary to protect

domestic  industry to some extent for a certain period of time in order to allow viable export industry to

develop?”.
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III.   INCREASING THE COMPETITIVENESS OF ENTERPRISES IN DEVELOPING
COUNTRIES:  SOME BASIC ISSUES TO BE CONSIDERED
IN FORMULATING A HOLISTIC EXPORT PROMOTION

AND DEVELOPMENT APPROACH

To pursue their activities and contribute to an increase in a country’s wealth, enterprises must be

able to operate a long-term viable undertaking.  For this, enterprises should acquire or develop resources

which favour their competing with other national or foreign enterprises producing and marketing similar

or related products and services.  To develop and maintain their competitiveness over time, export-

oriented enterprises from developing countries must take into account the elements which often make

TNCs more efficient than other enterprises:  acquired access to locational assets (which is basically

obtained from undertaking outward FDI), development of proprietary or firm-specific assets and

development of managerial expertise.  “To expand its market share profitably a firm must have an

advantage in one of the three dimensions and no serious disadvantage in the other two so that it can

outperform its rivals” (UNCTAD, 1995, p. 131).  Government and private support in a number of areas

can also be seen as a major element for developing an enterprise’s competitiveness even when it must

generate resources required to pay for the support provided.  This is true for the areas of R&D, human

resources development, financial resources for upgrading production facilities and promoting exports. 

Export-oriented enterprises from most developing countries do not have the volume and the quality

of resources available to large TNCs.  This, however, should not prevent the successful expansion of their

exports, provided that they adopt appropriate export market and marketing strategies.  Many SMEs have

successfully adopted the strategies of large TNCs; these include SMEs from developing countries,

e.g. Hong Kong and Taiwan Province of China, several of them dealing with labour-intensive and low-

technology products (UNCTAD, 1995; UN, 1993).  Moreover, a large number of TNCs in developed

countries have expanded their operations abroad, essentially because of well-conceived strategies and not

because of the high-technology content nor the sophisticated nature of their products.  Among the

successful TNCs are the well-known TNCs from developed countries specializing in fast-food, clothing

and footwear products.

The ability to acquire or benefit from locational assets in foreign market is of crucial importance to

strengthen the competitiveness of an outward-oriented enterprise.  With regard to TNCs, their stock of

FDI - a measure of their productive capacity in other countries - reached some US$ 2.4 trillion in 1994.

Affiliates generated approximately US$ 5.2 trillion in world-wide sales in 1992 (UNCTAD, 1995).  This

occurred within the context of total world merchandise exports of about US$ 3.7 trillion in that same year.

FDI is an important factor in the strategies of TNCs for market penetration and foothold.  In an

examination of trade of TNCs from the United States in Europe, Morrison and Roth (1992, pp. 38-39)

pointed out that “By 1987 TNCs from the United States employed more than two million people in Europe

and produced about 85 per cent of all goods and services sold by the United States in the European

Community (the remaining 15 per cent was generated by direct exports from the United States)”.  It is

worth noting that non-equity FDI (joint-ventures, licensing agreements, franchising, management

contracts, turnkey contracts, product-in-hand, production-sharing, risk service contracts and international

subcontracting) is increasingly used by TNCs to penetrate and secure foreign target markets (Oman,

1994).  As summarized in UNCTAD 1995 (pp. 237-238), the notion of an investment-development path
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first developed by Dunning (1981) suggests that countries tend to go through five different stages of

development, which can usefully be classified according to the propensity of those countries to be outward

and/or inward investors.  Only countries classified at stage one (countries with very low levels of income),

are considered to have no enterprises with ownership advantages strong enough for undertaking outward

FDI.  A large share (about 60 per cent) of the outward FDI of Japanese trading companies has been

made to set up sales and import subsidiaries (Hyun and Whitmore, 1989, p. 24).  It is well known that

these companies have played a crucial role in helping Japanese SMEs to overcome problems of market

entry and significantly expand their exports.  This type of outward FDI could be considered by leading

enterprises or groups of export-oriented SMEs of some developing countries as a major element of their

initial strategy to expand their exports on a sustainable basis.

Another major element that strengthens an enterprise’s competitiveness is its capacity to acquire

or develop assets needed to manufacture and adapt products or services to face competition in domestic

or foreign markets.  Even in highly protected domestic markets, enterprises have had to maintain basic

quality standards for their products and services; these standards are referred to as fitness for use, fitness

for purpose, customer satisfaction or conformance to the requirements.  In a global economy, producers

are forced to treat the concept of quality in a more dynamic way and to emphasize the differences in their

products and services as compared to those of their competitors.  More technology and know-how are

needed to create or improve products, services or production processes.  TNCs are often competitive

because of the role they play as major generators and sources of technology and know-how.  As quoted

in UNCTAD 1995 (p. 149):  “... a large proportion of R&D expenditures that form the basis for

technology in today’s world economy is concentrated within TNCs systems - an estimated 75 to 80 per

cent of all global civilian R&D expenditures” (Dunning, 1993).  Indigenous technological research is

fundamental for strengthening the competitiveness of developing countries.  Research is needed to adapt

foreign technology to specific conditions and also to decrease dependence on technology from developed

countries.  While developing countries will need to continue to import technology and know-how from

developed countries, they cannot passively rely on this technology and know-how.  They cannot depend

on continuing to benefit from technological development whose activities and linkages do not privilege their

own economic  development process, because they are aimed primarily at satisfying the requirements of

totally different socio-economic  environments.  A portion of imported technology and know-how should

be used by developing countries as a tool for creating and expanding their own technological capabilities.

“Technological development must play a central role in any [economic development] strategy:  the

objective will not necessarily be high technology, but technology in a wider sense, encompassing the ability

to master existing technology and to cope with new technologies as they emerge” (Lall, 1992, p. 213).

The commercial viability of creating technological capabilities in a developing country depends to

a large degree on the ability of generating demand for products and services that this technology will

permit creating.  Consumer preference is, therefore, a key element for technology creation.  It is

worthwhile referring to the remarks made by David Felix when analysing the interaction between

consumer preferences, industrial policy, and capital accumulation in Latin America and eight high

performing Asian economies (HPAES:  Hong Kong, Indonesia, Japan, Malaysia, the Republic of Korea,

Singapore, Taiwan Province of China, and Thailand).  David Felix’s paper reviews the analysis and

conclusions of the study East Asian Miracle (World Bank, 1993), particularly with regard to their

relevance for Latin America.  In his words:
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1 David Felix used the world “insulated” to refer to “technocratic insulation”, one of the institutional factors the
study East Asian Miracle considers to have favoured the implementation of development policies in these Asian
countries (ch. 4, in particular p. 167).

“... the more moderate Asian income elasticities of demand for foreign-type consumables gave their
‘insulated’1 Asian technocrats greater policy space to pursue developmentally national sequence of
industries to be promoted than the import-biased preferences of Latin American consumers gave their
‘insulated’ technocrats... The other side of the Asian demand pattern, the persistence of positive income
elasticities for indigenously designed traditional consumables, was a second favourable factor. It
contributed to profusion of small and medium-sized industries which ... was a major structural
determinant of the moderate income inequality and high growth of the HPAES.”  (Felix, 1994, p. 14)

“Consumption should not be treated merely as a passive consequence of the technological trends,
accumulation rates, ownership patterns and the changes in socio-economic structure that have
accompanied modern economic growth.  Differences in consumption style, and the cultural forces that
account for these differences, have been active partial determinants of the varying technological,
structural and output patterns, both in the earlier era of modern economic growth and today”.  (Felix,
1982, pp. 168-169)

Because demand is determined largely by cultural factors, intense efforts have been made by major

players in international production and trade to shape consumer sovereignty to their advantage.  This

effort to create preferences towards specific  products and services has been supplemented by the

promotion of the adoption of consumer patterns and life styles from developed countries.  These efforts

facilitate the international marketing of products and services from developed countries already entering

markets and have also helped to create demand for the other products and services they produce.  Similar

initiatives are required to increase demand for products and services from developing countries in both

domestic and export markets.  Promotion activities should include reinforcing cultural identity, respect and

attraction for indigenous cultural values, consumer patterns and life styles of developing countries.  These

initiatives should be publicized internationally as much as possible in order to pave the way for their

exports.  In addition to promoting exports from developing countries, these efforts should contribute to

counteract and diminish demand for fashion-driven products originating abroad, thus alleviating pressure

on their balance of payments.  Other initiatives to enhance cooperation between, inter alia, technological

research centres and the academia with the business community are also needed in order to ensure the

viable commercial success of the development of products and services created by indigenous technology

and know-how.  Until now, close and continuous cooperation between them could not exist because

emphasis has been given by developing countries to products and services incorporating technology

created by the developed countries.

In order to compete effectively in domestic  and foreign markets, enterprises must have independent

managerial expertise to decide on investment plans, products and production processes, capital equipment

required, and export marketing plans, including identification of suppliers and clients and evaluation of their

needs; product development; and the selection and training of human resources.  The development of

managerial expertise is closely related to the development strategy adopted by a country.  Two

hypothetical, although extreme, cases illustrate the results of the importance a country can give to the

development of managerial expertise.  In both cases it is assumed that initial consumer demand is above

all for products, services and production processes developed in more economically advanced countries.

Country A relies fully on foreign enterprises for the implementation of a development strategy and is

completely dependent on inward FDI and on foreign technology and know-how.  In this case, most of this

expertise is developed abroad, and demand for local managerial expertise is created by foreign

enterprises.  In the other case, country B, there is reliance on national enterprises and indigenous
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technology and known-how, which is complemented by foreign technology and know-how imported

mainly through arm’s-length transactions but also through inward FDI.  Development of indigenous

managerial expertise, both for production and international marketing, is a major requirement for country

B, but less important for country A.

For the establishment of an automobile industry, for instance, Mexico and the Republic of Korea

offer examples of different types of development strategies followed for building up the managerial

expertise necessary for production and international marketing, although both countries have used foreign

resources for that purpose.  As reported by UNCTAD (1995, pp. 232-3), TNCs have always played a

major role in the Mexican automobile industry.  Since the establishment of an assembly plant in 1925 by

Ford, a large number of other TNCs have been attracted by the import-substituting strategy followed by

Mexico up to the mid-1980s.  Since then, and following the government’s decision to embrace an

outward-oriented strategy, TNCs have become very instrumental for restructuring the industry.  The

government’s decision to reorient the country’s trade policy significantly encouraged TNCs to change

their strategy and integrate their Mexican operations into their global production systems, in line with

Mexico’s dynamic  comparative advantage.  As listed by UNCTAD, several other factors have

contributed to the success of the strategy, especially:  the Japanese challenge to the United States

automobile industry in their own market, which led the latter to move part of their production to lower-cost

production sites; Mexico’s favourable location owing to its proximity to the United States; and the

country’s access to the North American Free Trade Agreement.  The Republic of Korea has not relied

on TNCs for setting up its automobile industry.  Instead, that industry benefited from an overall

development strategy which successfully combined, as for the other selected industries, temporary

protection of the domestic  market together with a series of measures to build up managerial and

technological capabilities and with a strong incentive to promote the selected industries’ exports.  Yet the

strategy followed by the Republic  of Korea allowed for cooperation with Japan that transferred to the

country assembly operations for certain parts and components, especially motor vehicles (Kojima, 1980).

During the lengthy period of market protection (30 years) the Republic  of Korea established for its

automobile industry, it also benefited from constant acquisitions of foreign technology and know-how

(UNCTAD, 1996, p. 117) and especially from the great emphasis which was given to the development

of indigenous resources.  Both Mexico and the Republic of Korea have succeeded in upgrading the

managerial expertise needed by their industries for production and international marketing, and both

industries have become internationally competitive with their share in their countries’ exports increasing

significantly.  Some commentators may argue that the strategy followed by Mexico was less difficult and

notably less risky to implement than the strategy chosen by the Republic of Korea.  There may be less

disagreement, however, on which strategy reaped the greatest benefits for the target industries and for

the overall economic system of these countries.
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IV.   POLICY IMPLICATIONS

In order to make it possible for export-oriented enterprises in developing countries to emulate

strategies adopted by TNCs for international business, support should be provided to strengthen the

elements crucial to competing effectively in today’s increasingly global economy.  Promotion and

coordination of public  and private sector cooperation are essential to enable enterprises to operate

successfully in a global market.  Despite liberalization efforts, world trade will remain largely

characterized by the existence of imperfect competition adversely affecting free trade conditions.  The

elements for strengthening the competitiveness of enterprises should not be considered in isolation,

because mastering both the production and marketing processes is what is most important.  Additional

activities in the area of export promotion and development can play a significant role in strengthening

enterprises’ competitiveness.

Arm’s-length transactions are increasingly being replaced by outward equity and non-equity FDI

for the international marketing of a growing number of products and services.  As part of an overall

export strategy, governments should facilitate greater participation of enterprises in outward investment

initiatives.  Promotional outward investment activities can be grouped into three broad categories, although

clear lines cannot be drawn between these functions:  information and technical assistance, direct financial

support and fiscal incentives and investment insurance (UNCTAD, 1995).  Virtually all agencies or

government-owned specialized banks in developed countries offer information and technical assistance

for outward FDI.  This includes basic information on macroeconomic and business conditions and on the

legal and administrative considerations affecting investors abroad.  The matching of a particular investor

with an FDI opportunity and the sharing of the cost of feasibility studies are also possible.  UNCTAD

(1995) points out several technical possibilities of dealing with foreign exchange constraints on the

liberalization of outward investment.  It also underlines a number of ways to reduce the foreign exchange

burden of outward FDI to a country.

Outward FDI is less likely to be subject to foreign exchange constraints if it is developed within the

framework of South-South cooperation.  Thailand and Malaysia have been paying particular attention to

this consideration (UNCTAD, 1995).  Trade among developing countries should be an important element

of any export promotion strategy aimed at favouring the development of new products and services.

There is a tendency for investors to set up operations in countries that are geographically or culturally

close to them; this is the case of the most dynamic East Asian exporting countries (UN, 1993).  An

advantage of this strategy is that it is possible to test product acceptance and adaptation at less cost and

risk as well as to create and improve managerial and marketing skills.

Outward investment should be promoted while applying a number of criteria, and developing

countries should look closely at the criteria adopted in developed countries.  UNCTAD (1995) gives the

example of the Overseas Private Investment Corporation (OPIC), which has been the key agency of the

government of the United States for encouraging private investment in developing countries and

economies in transition.  The corporation assists enterprises with more than 50 per cent ownership by

United States citizens.  It supports, finances and insures only projects having a positive effect on

employment in the United States, that are financially sound and promise significant contributions to the

socio-economic  development of the host country.  In addition to being important for increasing the
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competitiveness of exporters and expanding the export sector, outward investment should be a major

element of any outward-oriented economy in order to benefit from the global economy, especially for the

creation of employment and alleviation of poverty.

Initiatives are needed in developing countries to promote the ability of enterprises to acquire or

develop assets permitting the creation of enterprise-specific inputs needed to increase competitiveness

in both domestic  and export markets.  This includes the strengthening of their technological capability,

preferably as part of a national plan for the use and development of technology.  It is worth emphasizing

that recent theory recognizes that technology creation is endogenous to the process of economic  growth

since it responds to economic  signals, especially prices and profits.  Export promotion and development

activities can help supporting the creation of technology in developing countries.  These activities would

include those aimed at identifying, selecting and capturing potential markets for the technology developing

countries could create.  It is known that one of the factors contributing to the failure of technology

creation in these countries is that marketing is usually seen as a mere post-research phenomenon.

Another relevant factor is that foreign technology can play a determinant role for the strengthening of a

country’s technological capability.  In this context, technical assistance activities should also be considered

within the framework of initiatives in the area of import procurement and management.  Foreign

technology can be acquired in many ways, and most countries use several ways of acquisition

concurrently.  Japan in particular but also the Republic of Korea are well-known examples of the few

countries that have successfully created their own technological capabilities.  Their success, mainly in the

case of Japan, is attributed largely to importation of foreign technology essentially through arm’s-length

transactions, such as licensing agreements rather than as part of FDI undertaken by developed countries.

Import procurement and management activities should be carried out in order to help enterprises to

identify, select, negotiate and import the technology and know-how they need.  Both with regards to

export and import initiatives to promote creation of technology in developing countries, efforts should also

be made to expand South-South technical cooperation (TCDC), applying the strategy encouraged by the

Group of 77 and supported by the United Nations Development Programme (UNDP) through its special

unit for TCDC.

Efforts to expand both domestic and foreign demand for products and services of developing

countries should be backed by initiatives aimed at enhancing indigenous cultural identity through the

promotion of greater respect for their country’s own cultural values, consumption patterns and life style.

Most governments tend to feel that “the cultural follows the commercial”.  To a large extent, however,

the exact opposite is the case.  A country’s image is usually a key factor in the marketing of any type of

country-related or country-specific  products and services.  To develop a country’s image, a wide range

of activities should be undertaken in both export and domestic markets.

Technical assistance in managerial expertise for trade promotion and export development has been

extensively provided by the ITC and also by some trade promotion organizations in developing countries.

Additional initiatives are needed, however, for developing managerial expertise for enterprises.  Several

policy options should be pursued in developing managerial expertise.  The example of the setting up of the

automobile industry in Mexico and in the Republic of Korea indicate two of them.  It is evident, as

underscored by UNCTAD (1996, p. 156), that the lengthy protection used to promote the automobile

industry in the Republic  of Korea will no longer be possible, as a result of the Uruguay Round of

Multilateral Negotiations and the subsequent agreements and regulations to be adhered to by members
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of the WTO.  However, as also emphasized by UNCTAD (ibid., pp. 156-157), this does not preclude

developing economies, in particular the least developing countries, from taking a series of measures to

protect and promote indigenous industries and areas of expertise of particular relevance to their socio-

economic  development.  Technical assistance activities to assist developing countries in building up their

managerial expertise for production should be provided in the areas of import procurement and

management along the lines of the activities suggested to build up their technological capability, as

previously mentioned.  Activities in the area of export promotion and development should also be

emphasized to permit export-oriented enterprises to establish a closer contact or, preferably, a presence

in their target markets.  The managerial expertise required for exporting through foreign buyers

established in the country is not the same as that required by an enterprise making a direct investment in

a foreign market to set up a distribution system for its products.  Because outward equity and non-equity

FDI may be a major element in strengthening the competitiveness of export-oriented enterprises, export

promotion and development activities should be encouraged in order for export-oriented enterprises to

become fully acquainted with the possibility of using FDI in any of its forms.

Particular attention should be paid to the overall export promotion and development strategy to be

adopted in order to manage and integrate properly all of the elements crucial to strengthening enterprises’

competitiveness.  An important aspect of this process is the identification of enterprises and products or

services to be contemplated by export promotion and development projects and programmes.

Direct financial and technical assistance to individual export-oriented SMEs should be carefully

considered in order to avoid wasting technical and financial resources. In some cases, SMEs can be more

efficient than large enterprises in international marketing.  Many SMEs have successfully adopted the

strategies of the large TNCs and have thus become TNCs themselves.  International trade, however, is

dominated by a limited number of large enterprises, and this is unlikely to change.  National trade statistics

providing information at the level of enterprises confirm this fact.  The relationship between size and

export performance has been analysed by economists, who find that the larger the firm the higher the ratio

of exports to total sales.  Policies should be adopted to encourage the formation of large firms through

mergers, takeovers, or simply fast growth (Hirsch and Adar, 1974).  They also point out that “Large firms

can afford to assume more risks than small ones; in addition, their risks from foreign operations are less

than those of small firms because the large firms benefit from economies of scale in foreign marketing”

(ibid., p. 41).

Most export-oriented SMEs, especially those in developing countries, do not compete favourably in

terms of size and resources with major players in international production and trade, and therefore they

should be encouraged to build up the necessary capabilities to withstand international competition.  They

usually face many well-known obstacles to expanding their international operations, the most frequent

being a narrow range of products, a lack of production capacity to fill orders large enough to make

individual export operations cost-effective, an inadequate infrastructure, weak managerial skills, and a lack

of technology and know-how to compete in foreign markets.  Assistance in export promotion and

development should target SMEs that have adequate production capacity.  Preferably, groups of SMEs

should be created to take greater advantage of the technical and financial resources available from trade

promotion organizations.  As a group and by consolidating or complementing their supply capacity, SMEs

can achieve results that are unobtainable when acting individually.  To act jointly, export-oriented SMEs

may choose from among several types of well-known schemes, such as joint-ventures, consortia, trading
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companies, export houses and economic interest groupings.  Many SMEs from developed countries have

used some of these schemes to successfully expand their exports.  All policy measures taken to favour

the success of these SMEs should be carefully reviewed by developing countries and, to the extent

possible, adapted to the specific characteristics of their socio-economic and cultural environment.

As for the products and services which should be supported by export-oriented projects and

programmes, it is worth noting that the international strategies of many TNCs are increasingly aimed at

providing consumer and industry end-users with a package of products and services.  On the other hand,

most developing countries continue to emphasize export promotion and development activities for

individual products or services and to market them through intermediaries.  This limits developing countries

to the role of suppliers of several products, particularly food and non-durable items, which are exported -

often at the initiative of importers - only as inputs of final products.  The grouping of export-oriented

SMEs should not be limited to a strategy for consolidating or complementing an export supply, or for

simply increasing their range of exportable final products and services.  Grouping should be viewed as part

of a broader strategy aimed at extending a presence in a market where the export-oriented SMEs can

establish, as much as feasible, a direct contact with potential consumers and industry end-users for their

products and services, with a view to increasing returns from exports. 

V.   CONCLUSIONS

As often pointed out by trade analysts, an enabling socio-economic, political and cultural environment

for the development of export-oriented activities is lacking in many developing countries.  Also

fundamental for domestic business, this environment is characterized by, inter-alia, political and economic

stability; clear and stable rules for the conduct of business; participation of the private sector in the

formulation and implementation of economic policies; the importance given by the government to external

trade; and the country’s physical infrastructure.  Nevertheless, even in cases where these factors exist,

export promotion and development activities may be ineffective if not appropriately conceived.  The poor

formulation of export promotion and development activities has been a cause of significant failure.  Most

technical assistant activities presently provided by trade promotion organizations cannot produce a major

and sustainable impact on export promotion and development, largely because of the crucial importance

given to some “unquestionable” concepts which do not take into account the main elements of today’s

international trade environment.  The concepts whose fundamental importance for trade development

remains “unquestionable” include free trade, comparative advantage and others interrelated concepts.

Adequate attention is not paid to the fundamental relevance of other factors for export promotion and

development, particularly the creation of technology and outward FDI.  Instead of strengthening the

competitiveness of enterprises in developing countries, most export promotion and development activities

are therefore limited to increasing an awareness of prevailing international markets conditions and

marketing techniques.

In order to produce a greater impact on the expansion and upgrading of most exports from

developing countries, export promotion and development activities need to address holistically all the

elements contributing to strengthening the competitiveness of enterprises in a global economy.  Enterprises
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in developing countries must be encouraged to follow the strategies adopted by TNCs for developing their

business, which are aimed at establishing a closer contact with consumer and industry end-users and, to

the extent possible, supplying them with a package of products and services.  Most technical assistance

provided by trade promotion organizations in developing countries continues to support the development

of exports of individual products and services through intermediaries, as if “free trade”, “comparative

advantage” and other interrelated concepts were the driving forces for expanding their exports on a

sustainable basis.  Many influential economists overstate the importance of these concepts, formulated

by economists in the 18th century primarily to encourage the development of British industry.  This could

be seen as aimed at favouring the interests of TNCs, which are now largely from developed countries.

Many of these strongly support the abolition of any distortion of free trade, pointing out that vested

interests in maintaining trade barriers should not be underestimated.  Vested interests in eliminating trade

barriers should not be underestimated either.

While the importance of TNCs is increasingly recognized as fundamental for the promotion of

production and international trade, most trade promotion organizations and providers of assistance to

developing countries tend to ignore their role and strategies.  This would provide a major explanation for

the inadequacies in their intervention or the limited impact of the technical assistance they offer in the area

of export promotion and development.  What would explain their attitude?  As Michalet (1994) puts it

when analysing TNCs and the changing international economic system:

“... is it still relevant to apply  the classical analytical framework suggested by David Ricardo at the
beginning of the last century to the new world economy?  Does it make sense to keep the same paradigm
for economic decisions and negotiations at the national and multilateral levels despite the changing
behavioural patterns of firms and states?  For most observers and decision makers, especially of large
firms, such a question might appear naive, as the rules of the game are no longer the same.”

The reasons for the attitude of most providers of assistance can be found in complementary

elements.  First, “most research on TNCs structures and strategies has been conducted by academics

specializing in business management and not in international economics.  Therefore, a gap still exists

between those interested in international business and those who are interested in international trade”

(Michalet, 1994, p. 10).  Second, an asymmetry presently exists between the modes of economic and

political organizations.  The world is geographically organized into national markets (despite the existing

and growing number of initiatives taken by several countries for regional integration) and is characterized

by nation-States with sovereign, territorially defined governments (Kobrin, 1995).  Providers of assistance

tend to consider nation-States and their governments as the almost sole protagonist of economic

development and apply theories on international trade that focus on the role of nation-States.  The fact

that most trade promotion organizations are government agencies (ITC, 1994) and are like the regional

and international organizations financed by public funds also contributes to the prevailing attitudes.

Governments have a major role to play in economic  development, including in the implementation

of industrial and trade policies.  It is increasingly being accepted that rapid and complete liberalization is

not sufficient for expanding and upgrading exports.  Governments must find more perfect forms of

intervention than that of free-market mechanisms.  Reliance on free-market forces cannot be justified

simply on the grounds that it is the “second-best solution”.  As underscored by UNCTAD (1996), the

disciplines introduced by the Marrakesh Agreement following the Uruguay Round of Multilateral Trade

Negotiations have clearly opened up new export opportunities for developing countries and improved their

security in market access.  On the other hand, these disciplines have reduced the scope for trade policy
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options, but a number of options remain and should be carefully considered by developing countries.  The

options available to developing countries include those intended to promote the development of

technological capabilities, regional development, and to strengthen trade and FDI among themselves.

These options give enough room to developing countries for embracing an outward-oriented development

strategy appropriate to pursue their economic objectives, while emphasizing great respect for their

physical environment and their social and cultural characteristics.  It is important to bear in mind that

“outward-oriented development is a dynamic  process where investment, imports, exports and industrial

upgrading are closely intertwined.  Such a process is consistent with varying degrees of import substitution

and export orientation, and with concentration on different products and markets” (UNCTAD, 1996,

p. 73).  To become valuable tools for the implementation of an outward-oriented development strategy,

the efficiency of export promotion and development activities carried out by most trade promotion

organizations should be significantly increased.

In most developing countries there is a need for setting up an efficient institutional infrastructure for

trade promotion and development, where both the public and private sectors will have a major role to play

through enhanced and much more effective cooperation.  Strong initiatives should be taken to eliminate

the mistrust often present between the public  and private sectors in a great number of developing

countries, largely resulting from the lack of impact of activities undertaken by most trade promotion

organizations in these countries.  In such an infrastructure, characterized by a mixture of government

policy intervention and the play of market forces, the government should act as partner, coordinator and

cost-efficient service-provider for the achievement of objectives jointly defined with the private sector,

rather than as planner and controller.  Trade promotion organizations and other trade-related assistance

providers supporting the expansion of developing countries’ exports in today’s global economy should

ensure “a level playing field” for their exporters in order to allow them to face competition efficiently.

This may only be achieved by providing enterprises in developing countries with technical and financial

resources which duly take into account conditions prevalent in world markets, the conditions of which are

not properly captured by conventional trade theory.  In this connection, it is worth considering the

strategies used by TNCs for international business development. 



- 23 -

REFERENCES

BAIROCH, Paul (1971), Le Tiers-Monde dans l’impasse (Paris: Editions Gallimard).

BERG, Maxine (1994), “Factories, workshops and industrial organization”, in Roderick Floud and Donald McCloskey
(eds.), The Economic History of Britain Since 1700 (Cambridge: Cambridge University Press).

BRITTAN, Sir Leon (1995), “Investment liberalization: The next great boost to the world economy”, Transnational
Corporations, Vol. 4, No. 1 (April).

CORBO, Vittorio, Stanley FISCHER and Steven B. WEBB (eds.) (1992), “Adjustment lending revisited: Policies to
restore growth”, A World Bank Symposium (February).

DUNNING, John H. (1981), “Explaining the international direct investment position of countries: Towards a dynamic
or developmental approach”, Weltwirtschaftlichers Archi, Vol. 119, pp. 30-64.

     (1993), Multinational Enterprises and the Global Economy (Wokingham, UK: Eddison-Wesley).

FAINI, Ricardo and Jaime de MELO (1990), “LDC adjustment packages”, in De Menil, Georges and Richard Portes
(eds.), Economic Policy - A European Forum (Cambridge: Cambridge University).

FELIX, David (1982), “Interrelations between consumption, economic growth and income distribution in Latin
America since 1800: A comparative perspective”, in Henri Baudet and Henk Van der Meulen (eds.), Consumer
Behaviour and Economic Growth in the Modern Economy (London: Croom Helm).

     (1994), “Industrial development in East Asia: What are the lessons for Latin America?”, UNCTAD Discussion
Paper, No. 84 (Geneva: UNCTAD), May.

GOLDIN, Ian, Odin KNUDSEN and Dominique VAN DER MENSBRUGGHE (1993), “Trade Liberalisation: Global
Economic Implications” (Paris: Organization for Economic Co-operation and Development; Washington, DC:
The World Bank).

HELPMAN, E. (1989), “The noncompetitive theory of international trade and trade policy”, Proceedings of the World
Bank Annual Conference on Development Economics , pp. 193-216 (Washington, DC: World Bank).

HIRSCH, Seev and Zvi ADAR (1974), “Firm size and export performance”, World Development, Vol. 2, No. 7 (July),
pp. 41-46.

HYUN, Jung Taik and Katherine WHITMORE (1989), “Japanese Direct Foreign Investment: Patterns and
Implications for Developing Countries” (Washington, DC: World Bank).

ITC (1994), Profiles of Trade Promotion Organizations (Geneva: International Trade Centre UNCTAD//WTO).

JAYAWARDENA, Lal (1993), Comments on “Toward a counter-counterrevolution in development theory”, by
Krugman, Proceedings of the World Bank Annual Conference on Development Economics , pp. 51-57
(Washington, DC: World Bank).

KOBRIN, Stephen J. (1995), “Regional integration in a globally networked economy”, Transnational Corporations,
Vol. 4, No. 2 (August).

KOJIMA, Kiyoshi (1980), “Japanese direct foreign investment in Asian developing countries”, Rivista
Internazionale di Scienze Economiche e Commerciali, No. 7-8 (Milani, Padua, Italy: Casa Editrice Dott.
Antonio).

KRUGMAN, P.R. (1993), “Towards a counter-counterrevolution in development theory”, Proceedings of the World
Bank Annual Conference on Development Economics 1992, pp. 15-28 (Washington, DC: World Bank).

LALL, Sanjaya (1992), “The role of technology in economic development”, in Simon Teitel (ed.), Towards a New
Development Strategy for Latin America (Washington, DC: Inter-American Development Bank).

McCLOSKEY, Donald (1994), “1780-1860: A survey”, in Roderick Floud and Donald McCloskey (eds.), The
Economic History of Britain since 1700 (Cambridge: Cambridge University Press).

MICHALET, Charles-Albert (1994), “Transnational corporations and the changing international economic system”,
Transnational Corporations, Vol. 3, No. 1 (February).

MORRISON, Allen J. and Kendall ROTH (1992), “The regional solution: An alternative to globalization”,
Transnational Corporations, Vol. 1, No. 2 (August).



- 24 -

OECD, 1997, “Market access for the least developed countries: Where are the obstacles?” (Paris: Organization for
Economic Cooperation and Development).

OMAN, Charles (1984), New Forms of International Investment in Developing Countries  (Paris: OECD).

RICARDO, David (1821), On the Principles of Political Economy and Taxation (London: John Murray).

SMITH, Adam (1812). An Inquiry into the Nature and Causes of the Wealth of Nations (London: Ward, Lock & G.).

     (1986 edition), The Wealth of Nations- Books I-III (first published in 1776) (London: Penguin Books).

STEWART, Frances (1984), “Recent theories of international trade: Some implications for the South”, in Henryk
Kierzkowsky (ed.), Monopolistic Competition and International Trade (Oxford: Clarendon Press).

THOMAS, Vinod, Kazi MATIN and John NASH (1990), Lessons in Trade Policy Reform (Washington, DC: The
World Bank).

UN (1993), Transnational Corporations from Developing Countries - Impact on Their Home Countries , Sales No.
E.92.II.A.8 (New York: United Nations, Department for Economic and Social Development).

UNCTAD (various issues), Handbook of International Trade and Development Statistics  (New York and Geneva:
United Nations).

UNCTAD (1993), World Investment Report 1993: Transnational Corporations and Integrated International
Production, Sales No. E.93.II.A.14 (New York and Geneva: United Nations).

     (1995), World Investment Report 1995: Transnational Corporations and Competitiveness , Sales
No. E.95.II.A.9 (New York and Geneva: United Nations).

     (1996), Trade and Development Report, Sales No. E.96.II.D.6 (New York and Geneva: United Nations).

     (1997), World Investment Report 1997: Transnational Corporations, Market Structure and Competition
Policy, Sales No. E.97.II.D.10 (New York and Geneva: United Nations).

WORLD Bank (1993), The East Asian Miracle: Public Policy and Economic Growth (New York: Oxford University
Press).

WTO (1995), Trading into the Future (Geneva: World Trade Organization).

YE, Gang (1992), “Chinese transnational corporations”, Transnational Corporations Vol. 1, No. 2 (August).



- 25 -

UNCTAD Discussion Papers
                                                                                                                                                      

No. 54,  January 1993 Trevor GARDNER The present economic situation in Zambia and
the role of privatisation in improving its econ-
omy

No. 55,  February 1993 Alexandre R. BARROS Prospects for world sugar trade

No. 56,  March 1993 Yilmaz AKYÜZ Financial liberalization:  The key issues

No. 57,  April 1993 Alice H. AMSDEN Structural macroeconomic underpinnings of
effective industrial policy:  Fast growth in the
1980s in five Asian countries

No. 58,  April 1993 Celso ALMEIDA Development and transfer of environmentally
sound technologies in manufacturing:  A survey

No. 59,  May 1993 Ali-Reza NIKPAY Privatization in Eastern Europe:  A survey of the
main issues

No. 60,  July 1993 Jean-Marc FONTAINE Reforming public enterprises and the public
sector in sub-Saharan Africa

No. 61,  July 1993 Korkut BORATAV Public sector, public intervention and economic
development

No. 62,  July 1993 Roberto FRENKEL Growth and structural reform in Latin America:
Where we stand

No  63,  July 1993 Machiko NISSANKE & Mobilization and allocation of domestic savings:
Priya BASU A study on Bhutan

No. 64,  July 1993 Machiko NISSANKE & Mobilization and allocation of domestic savings
Priya BASU A case study on Nepal

No. 65,  August 1993 Ercan UYGUR Liberalization and economic performance in
Turkey

No. 66,  August 1993 Yilmaz AKYÜZ Maastricht and fiscal retrenchment in Europe

No. 67,  September 1993 Cem SOMEL The State in economic activity:  Problems of
economic policy-making

No. 68,  September 1993 Andrew CORNFORD The role of the Basle Committee on Banking
Super- vision in the regulation of international
banking

No. 69,  September 1993 Sebastian SCHICH The level and volatility of external financial
positions and the costs of export credit insur-
ance

No. 70,  October 1993 Veena JHA, Ecolabelling and international trade
René VOSSENAAR &
Simonetta ZARRILLI

No. 71,  October 1993 Adolfo CANITROT The exchange rate as an instrument of trade policy

No. 72,  October 1993 Xiaoning J. ZHAN North American economic integration and its
implications for the exports of China and
Hong Kong

No. 73,  November 1993 J.H. REICHMAN Implications of the Draft TRIPS Agreement for
developing countries as competitors in an inte-
grated world market

No. 74,  November 1993 Priya BASU & Fiscal adjustment in the Gambia:  A case study
Norman GEMMELL

No. 75,  November 1993 William W.F. CHOA The relevance of market structure to technologi-
cal progress:  A case study of the chemical
industry

No. 76,  December 1993 Ajit SINGH The Plan, the market and evolutionary economic
reform in China

No. 77,  January 1994 Shigehisa KASAHARA A rescue plan for the post-bubble Japanese
economy:  The establishment of the Cooperative
Credit Purchasing Company

No. 78,  January 1994 Jean K. THISEN T he European Single Market and its possible
effects on African external trade



- 26 -

No. 79,  February 1994 Kálmán KALOTAY & Emerging stock markets and the scope for regional
Ana María ALVAREZ cooperation

No. 80,  February 1994 Edouard DOMMEN Développement durable:  Mots-déclic

No. 81,  March 1994 Juan A. DE CASTRO The internalization of external environmental
costs and sustainable development

No. 82:  WITHDRAWN

No. 83,  May 1994 Yilmaz AKYÜZ & Regimes for international capital movements and
Andrew CORNFORD some proposals for reform

No. 84,  May 1994 David FELIX Industrial development in East Asia:  What are
the lessons for Latin America?

No.  85,  July 1994 S.M. SHAFAEDDIN The impact of trade liberalization on export and
GDP growth in least developed countries

No.  86,  July 1994 Raju J. SINGH Bank credit, small firms and the design of a
financial system for Eastern Europe

No.  87,  July 1994 Thomas ZIESEMER Economic development and endogenous terms-
of-trade determination:  Review and reinterpreta-
tion of the Presbisch-Singer Thesis

No.  88,  August 1994 Sebastian SCHICH The payment arrangements in the trade of CEECs
and LDCs between 1986 and 1994

No.  89,  September 1994 Veena JHA & Are environmentally sound technologies the
Ana Paola TEIXEIRA Emperor’s new clothes?

No.  90,  October 1994 Manuel R. AGOSIN Saving and investment in Latin America

No.  91,  October 1994 Yilmaz AKYÜZ & The investment-profits nexus in East Asian
Charles GORE industrialization

No.  92,  November 1994 Charles GORE Development  s t ra tegy in  East  Asian newly
industrializing economies:  The experience of
post-war Japan, 1953-1973

No.  93,  December 1994 J. F. OUTREVILLE Life insurance in developing countries:  A cross-
country analysis

No.  94,  January 1995 XIE Ping Financial services in China

No.  95,  January 1995 William W.F. CHOA The derivation of trade matrices by commodity
groups in current and constant prices

No.  96,  February 1995 Alexandre R. BARROS The role of wage stickiness in economic growth

No.  97,  February 1995 Ajit SINGH How did East Asia grow so fast?  Slow progress
towards an analytical consensus

No.  98,  April 1995 Z. KOZUL-WRIGHT The role of the firm in the innovation process

No.  99,  May 1995 Juan A. DE CASTRO Trade and labour standards:  Using the wrong
instruments for the right cause

No. 100,  August 1995 Roberto FRENKEL Macroeconomic sustainability and development
prospects: Latin American performance in the
1990s

No. 101,  August 1995 R. KOZUL-WRIGHT Walking on two legs:  Strengthening democracy
& Paul RAYMENT and productive entrepreneurship in the transi-

tion economies

No. 102,  August 1995 J.C. DE SOUZA BRAGA Financing the public sector in Latin America
M.A. MACEDO CINTRA
& Sulamis DAIN

No. 103,  September 1995 Toni HANIOTIS & Should governments subsidize exports through
Sebastian SCHICH export credit insurance agencies?

No. 104,  September 1995 Robert ROWTHORN A simulation model of North-South trade

No. 105,  October 1995 Giovanni N. DE VITO Market distortions and competition:  the particu-
lar case of Malaysia

No. 106,  October 1995 John EATWELL Disguised unemployment:  The G7 experience

No. 107,  November 1995 Luisa E. SABATER Multilateral debt of least developed countries

No. 108,  November 1995 David FELIX Financial globalization versus free trade:  The
case for the Tobin tax



- 27 -

No. 109,  December 1995 Urvashi ZUTSHI Aspects of the final outcome of the negotiations
on financial services of the Uruguay Round

No. 110,  January 1996 H.A.C. PRASAD Bilateral terms of trade of selected countries from
the South with the North and the South

No. 111,  January 1996 Charles GORE Methodological nationalism and the misunder-
standing of East Asian industrialization

No. 112,  March 1996 Djidiack FAYE A i d e  p u b l i q u e  a u  d é v e l o p p e m e n t  e t  d e t t e
extérieure:  Quelles mesures opportunes pour le
financement du secteur privé en Afrique?

No. 113,  March 1996 Paul BAIROCH & Globalization myths:  Some historical reflections
Richard KOZUL-WRIGHT on integration, industrialization and growth in

the world economy

No. 114,  April 1996 Rameshwar TANDON Japanese financial deregulation since 1984

No. 115,  April 1996 E.V.K. FITZGERALD Intervention versus regulation:  The role of the
IMF in crisis prevention and management

No. 116,  June 1996 Jussi LANKOSKI Controlling agricultural nonpoint source pollu-
tion: The case of mineral balances

No. 117,  August 1996 José RIPOLL Domest ic  insurance markets  in  developing
countries:  Is there any life after GATS?

No. 118,  September 1996 Sunanda SEN Growth centres in South East Asia in the era of
globalization

No. 119,  September 1996 Leena ALANEN The impact of environmental cost internalization
on sectoral competitiveness:  A new conceptual
framework

No. 120,  October 1996 Sinan AL-SHABIBI Structural adjustment for the transition to disar-
mament:  An assessment of the role of the market

No. 121,  October 1996 J.F. OUTREVILLE Reinsurance in developing countries: Market
structure and comparative advantage

No. 122,  December 1996 Jörg MAYER Impl ica t ions  of  new t rade  and endogenous
growth theories for diversification policies of
commodity-dependent countries

No. 123,  December 1996 L. RUTTEN & Collateralized commodity financing with special
L. SANTANA-BOADO reference to the use of warehouse receipts

No. 124,  March 1997 Jörg MAYER Is having a rich natural-resource endowment
detrimental to export diversification?

No. 125,  April 1997 Brigitte BOCOUM The new mining legislation of Côte d’Ivoire:
Some comparative features

No. 126,  April 1997 Jussi LANKOSKI Environmental effects of agricultural trade liber-
alization and domestic agricultural policy reforms

No. 127,  May 1997 Raju Jan SINGH Banks, growth and geography

No. 128,  September 1997 E. COSIO-PASCAL Debt sustainability and social and human devel-
opment

No. 129, September 1997 Andrew J. CORNFORD Selected features of financial sectors in Asia and
their implications for services trade

No. 130,  March 1998 Matti VAINIO The effect of unclear property rights on environ-
mental degradation and increase in poverty

No. 131,  March 1998 Robert ROWTHORN & Globalization and economic convergence:  An
Richard KOZUL-WRIGHT assessment

No. 132,  March 1998 Martin BROWNBRIDGE The causes of financial distress in local banks in
Africa and implications for prudential policy

**********

Copies of UNCTAD Discussion Papers and Reprint Series may be obtained from the Editorial Assistant,
Macroeconomic and Development Policies, GDS, UNCTAD, Palais des Nations, CH-1211 Geneva 10, Switzerland (Tel.
41-22-907.5733; Fax 41-22-907.0274; E.mail: nicole.winch@unctad.org).


	CONTENTS
	INTRODUCTION
	I. INTERNATIONAL TRADE: STRATEGIES USED BY TNCS COMPARED TO ACTIVITIES UNDERTAKEN BY TRADE PROMOTION ORGANIZATIONS
	A. Strategies used by TNCs
	B. Activities undertaken by trade promotion organizations

	II. THE FREE TRADE AND COMPARATIVE ADVANTAGE CONCEPTS
	A. As propounded by major classical economists
	B. As seen by other international trade theories

	III. INCREASING THE COMPETITIVENESS OF ENTERPRISES IN DEVELOPING COUNTRIES: SOME BASIC ISSUES TO BE CONSIDERED IN FORMULATING
	IV. POLICY IMPLICATIONS
	V. CONCLUSIONS
	REFERENCES
	UNCTAD Discussion Papers

