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Figure 1. Economic structure of the Florida citrus industry.

Structure of the Florida Citrus Industry

The economic structure of the Florida citrus industry is illustrated in Figure 1. Florida growers produce

a variety of citrus fruits such as oranges, grapefruit, temples, tangerines, tangelos, limes, and lemons.

The environment of Florida provides a comparative advantage for citrus production due to natural

resources such as the subtropical climate and abundant water.  Citrus is marketed either as fresh fru it

or is processed into juice products. Fruit sold for the fresh market is hauled to packinghouses where it

is graded and packed, then shipped to terminal points for distribution to retailers such as grocery

stores.  Culled fruit not meeting grade for the fresh market is sold to processors. Citrus produced for

the processed market is transported to processing plants for ju ice extraction. Bulk juice is moved to

concentrate plants for evaporation and freezing into frozen concentrate or to canning plants for retail

packaging. Bulk frozen concentrate juice is sold to plants outside Florida for reconstituting and

packaging. Florida processors also import orange juice concentrate from Brazil, Mexico, Caribbean

basin countries, and other citrus producing states in the United States. Retail packaged citrus juice

products may be exported to distributors outside the state or sold to wholesalers in Florida and then to

retailers for sale to consumers under a nationally advertised brand or private grocery chain label. As

citrus products change form and move through market channels, value is added from labor, capital

and management. The industry is linked to input supply businesses that provide fertilizers, chemicals,

grove care services, packaging materials, transportation, etc, and labor for citrus production and

processing is provided by Florida residents.


