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1 Introduction 

1.1 __ Objective of the study and initial ideas 

Objective of the study 

The objective of the preliminary study for the Clearinghouse is twofold: 
 
1. To provide a clear definition of the UNCTAD Clearinghouse that the CTF aims to 

develop. The definition should be in line with the initial ideas of the CTF on this 
topic and which are related to the objective, scope and target group of the 
clearinghouse. These initial ideas have been described in the section below. 

2. To map the possibilities of linking existing databases to the new UNCTAD 
Clearinghouse. 

 
The study will be considered a feasibility analysis that reviews the conceptual, 
practical and user-related aspects of an information clearinghouse. In this respect, 
one of the pertinent questions is whether UNCTAD should aim at creating one 
aggregate database versus a decentralized approach of national databases in some 
key countries that are accessible at regional or sub-regional basis (offers in this 
regard exist from Brazil and China). The latter might not only be considered for 
practical reasons, but also for funding reasons. 

Initial ideas on the Clearinghouse 

Objective of the Clearinghouse 
In order to protect the environment, western organisations have established both 
mandatory and voluntary trade requirements. These include for example:  

 
o Product legislation, e.g. on restriction of substances, performance requirements, 

labelling requirements (e.g. EU legislation, national legislation),  
o Standards developed by business (e.g. Codes of Conduct, quality standards, 

buyers’ requirements) 
o Environmental criteria for products developed by non-governmental and 

governmental organisations (e.g. eco-labels)  
o Environmental management systems developed by private organisations (e.g. 

ISO 14000, EMAS) 
 
Exporters in particular in developing countries, are increasingly confronted with these 
kinds of ‘green trade standards’. Providing timely and accurate information is the first 
important step to overcome compliance problems. The objective of the UNCTAD 
Clearinghouse mechanism is to provide a platform to meet the need of improved 
access to information on environmental standards related to trade. The objective is 
not to launch a new database. For purposes of clarity, the Clearinghouse will from this 
point on be referred to as ‘Clearinghouse’ and not as ‘Platform’. 
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Scope of the Clearinghouse 
The UNCTAD Clearinghouse will focus on voluntary standards. However, given the 
close relationship between mandatory and voluntary requirements, it might be 
required to include both regulation and voluntary standards.   
 
Other research questions in this respect are:  
• There might have to be a sub-division between direct environmental requirements 

and related environmental requirements (e.g. product safety standards such as 
CE marking). The latter might be listed, without providing any in-depth analysis 
and info. 

• Definition of voluntary standards: Voluntary standards may include for example:  
o Eco-labels, general such as EU eco-labels, Blue Angel, Nordic Swan and 

sector specific such as FSC (timber) 
o Sectoral green standards developed by trade associations (e.g. developed 

by CECED agreements for small domestic appliances). 
o Management systems 
o If possible: codes for suppliers developed by multinational organisations. 

However, these codes are subject to change, have specific interest and 
may not always be publicly available. The preliminary study will have to 
point out to what extent they can be included (e.g. how to obtain 
information and to update). 

• Product standards will be the entry point of the Clearinghouse. Process-related 
standards may be included as required, for example within the context of industry 
standards or NGO schemes. 

• Sometimes it is difficult to make a clear distinction between environmental 
standards and health & safety standards. However, the focus of the 
Clearinghouse will be on standards that have some connection to the 
environment. For example the use of pesticides/ residues is a food safety issue 
for consumers, but a health and environment issue for producers.  

 
Target group of the Clearinghouse 
The Clearinghouse is intended for use by producers in developing countries that are 
faced with environmental requirements in export markets.  
 
Other research questions in this respect are:  
• The Clearinghouse is intended for use in all developing countries. However, for 

practical purposes initially some regions might be prioritised1, i.e. Brazil, India, 
East Asia. Offers for co-operation exist and could be explored. It should be 
noticed that one of the problems of this approach is the current absence of 
partners in African countries. 

• The Clearinghouse is also meant for use by (semi-) governmental organisations 
and non-governmental organisations (including Business Support 
Organisations)? 

• Although the Clearinghouse is eventually to cover all business sectors, initial 
focus will be on environmental standards for the principal export products of 
developing countries, e.g. food products, flowers, textiles, electronics, toys. If 
expansion is needed, this could be carried out at a later stage. Full use will be 

                                                      
1 In addition, CADEXCO (the Costa Rican Chamber of Commerce) and FECAESCA (association for promotion of export in 

Central America) have had plans for the development of a database for non-tariff trade barriers, serving producers in 
various countries in Central America. The initiative failed due to shortage of funding.  
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made on recent analyses conducted by UNCTAD on leather and footwear, 
electrical and electronic products and horticultural goods.  

1.2 __ Set-up of this report and research method 

This study presents the research results in three chapters: 
 
Chapter 1: Introduction 
Chapter 2: Existing information sources for market requirements 
Chapter 3: Opportunities and constraints for development of a clearinghouse 
mechanism 
Chapter 4: Conclusions and recommendations 
 
Chapter 2 describes the main characteristics of existing information sources and 
concludes with a strength/ weakness analysis and the relevance of these information 
sources to establishment of an international clearinghouse mechanism. Chapter 3 
looks at ‘the wider picture’ of establishment of a clearinghouse mechanism, identifying 
the main constraints that need to be addressed and opportunities how to address 
them. 
Chapter 4 presents the main conclusions that can be drawn from the previous 
chapters and recommendations for the establishment of a clearinghouse mechanism. 
 
The following research methods for this report are:  
(1) Desk research (Internet)  
(2) Interviews with the following experts in the field of environmental trade 

standards and/or database providers: 
 
The Fact Sheets (included in the Annexes) have been reviewed and completed by the 
relevant organisations. The information in the tables, in particular Table 2.6 on 
strengths and weaknesses, is however entirely attributable to the author of this 
document. 
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Chapter  

2  
Existing information sources for market 
requirements 

2.1 __ Introduction  

A clearinghouse mechanism for environmental market requirements will have to relate 
as much as possible to existing information sources on (environmental) market 
requirements. This chapter presents the results of an inventory of existing sources of 
market access information. Ten information sources that are accessible through 
Internet and seek to assist traders in collecting the information they need to enter a 
foreign market have been compared on basis of a set of criteria. 
 
The following information sources on market access / trade information have been 
included in the inventory: 
 
1. AccessGuide (CBI The Netherlands) 
2. TRAINS (UNCTAD) 
3. Trade Information Reference system (ITC) 
4. Market Access (EU) 
5. Expanding Helpdesk (EU)  
6. InMetro (Brazil government) 
7. International portal for food safety, plant and animal health (IPFSAPH) (FAO) 
8. One World Market / Texbase (One World Market, STIC) 
9. Ecolex (FAO, UNEP, IUCN, standards agencies) 
10. EIA-track (electronics) Eco-track (textiles) (ESH-Connect) 
 
These information sources have been selected on basis of the following criteria: 
 
• Type of service: all information sources aim to act as a central point for the 

information offered and are accessible through the Internet  
• Objective and scope: all selected information sources seek to assist traders with 

information to facilitate access to foreign markets, in particular 
environmental market access requirements. 

• Information sources with another/ wider scope have also been included if they 
seemed relevant on basis of other characteristics (e.g. set-up, trade-related 
information). 

 
 
 



5 

The information sources have been identified on basis of: 
 
• internet search (e.g. using reference sites to information sources) 
• documentation (e.g. from CBI) 
• views of experts 
• knowledge and work experience of CREM staff  
 
The next section, Paragraph 2.2, provides brief descriptions of the information 
sources included in the inventory. Paragraphs 2.3 to 2.7 present a summary of the 
characteristics of the information sources; paragraph 2.8 presents the main 
conclusions. 

2.2 __ Brief description of existing information sources 

This section provides a brief description of the information sources included in the 
inventory. 

1. AccessGuide (CBI) 
The AccessGuide database (English) provides information on mandatory legislation 
and voluntary market requirements on environmental, social and consumer health and 
safety issues for the markets of the European Union, Germany, the UK and the 
Netherlands. Developed by the Centre for the Promotion of Imports from Developing 
Countries, this database is targeted especially at producers in developing countries. 

2. TRAINS (UNCTAD) 
The Trade Analysis Information System (TRAINS) is a comprehensive computerized 
information system on trade control measures (tariff, para-tariff and non-tariff 
measures) and import flows, based on HS codes, for more than 140 countries. 

3. Trade Information Reference system (ITC) 
The Trade Information Reference (TIR) system developed by the International Trade 
Centre (ITC, a joint initiative of UNCTAD and WTO) is an Index to Internet trade 
information sources providing references and direct links to a selection of websites, 
covering various aspects of international trade such as: country profiles, market 
access conditions, contact information, market news, etc. 

4. Market Access (EU) 
The Market Access Database has been developed for European exporters of goods 
and services and provides information about market access conditions in non-EU 
countries, as a means of ensuring that EU trading partners effectively comply with 
international commitments. The Market Access Database lists a substantial number of 
specific barriers reported by European business, including environmental / health-
related barriers, however, the information provided on these barriers is very limited. 

5. Expanding Exports Helpdesk (EU) 
The Expanding Exports Helpdesk is an online resource, provided by the European 
Commission, to facilitate access for developing countries to markets within the 
European Union. The Expanding Exports Helpdesk provides relevant information 
required by developing country exporters interested in supplying the EU market. The 
database currently provides information on tariffs, customs documents and rules of 
origin, but will be expanded with information on non-tariff trade information in future.  
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6. InMetro (Government of Brazil) 
INMETRO developed by the Brazil Ministerio do Desenvolvimento, Industria e 
Comercio Exterior (CONMETRO) is an ‘Exporter Alert’ early warning system for WTO 
notifications. 

7. International Portal on Food Safety, Animal and Plant Health 
The FAO has recently launched a prototype international portal on food safety, animal 
and plant health. The FAO information paper to the SPS Committee 
(G/SPS/GEN/483) gives a clear idea of the contents of the portal when fully 
operational. 

8. OneWorldMarket (OneWorldMarket consortium) 
Internet platform, currently a demo version, but the functionality and contents are 
planned for expansion in the next months and will cover trade information, news, 
legislation, quality requirements and certificates for producers in developing countries, 
organised per sector. The database will include information about market access 
conditions in non-EU countries, including barriers related to environment and health 
issues. OneWorldMarket is an initiative of several organisations, e.g. the Sustainable 
Trade Information Centre (STIC), the Royal Topical Institute (KIT), the Business and 
Society Foundation (SMO) and OneWorld Nederland, in cooperation with partners in 
the South. 

9. Ecolex (FAO, UNEP, IUCN) 
ECOLEX is a database providing a comprehensive, global source of information on 
environmental law, operated jointly by FAO, IUCN and UNEP. The aim of ECOLEX is 
to provide global access to these data in an efficient and cost-effective manner, and  
present them in a user-friendly format, facilitating searches for references and full 
texts through the development of multilingual retrieval possibilities (English, French, 
Spanish). 

10. EIA-track for electronics, ECO-track for textiles (ESH-Connect)  
Commercial databases on mandatory environmental / health & safety market 
requirements for consumer electronics and textile articles, covering almost every 
country in the world. Includes information on packaging, labelling, acoustic 
requirements. 

Review characteristics 
In the next paragraphs, the information sources described above are compared and 
reviewed on five main characteristics: 
 
1. Objective and target group 
2. Scope and contents (standards, product groups covered) 
3. Data presented, e.g.:  

• Completeness / depth of the information 
• Maintenance / updating of the information 
• Additional features  
• Methods for information gathering  

4. Set-up of database (structure, accessibility) 
5. Monitoring and evaluation: 

• Monitoring data on e.g. number of users, user experiences  
• Plans for future development/ expansion. 
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Finally, it has been assessed whether there are options for co-operation: is the owner 
interested in connecting his information source with other information sources, on 
what conditions? The results on this issue are described in the conclusions & 
recommendations chapter of this report. 
 
The data on the characteristics listed above are described in detail in separate Fact 
Sheets for each information source, which can be found in the Annexes of this report. 
The data in the Fact Sheets have been reviewed and completed if necessary by the 
owners of the information source. 
 
Paragraphs 2.3 to 2.7 present a summary of the characteristics of the information 
sources included in this inventory, which has been based on the data in the Fact 
Sheets. The summary is followed by overall conclusions. The chapter is concluded 
with an analysis of strengths and weaknesses of the information sources (paragraph 
2.8). 

2.3 __ Existing sources of information: Objectives and target groups 

When looking at the organisations to which the information services included in this 
study are targeted (Table 2.1), the following target groups can be identified: 
 
(1) The private sector: 
• Producers, exporters and Business Support Organisations in developing 

countries, in particular those interested in supplying the EU market 
• Brazilian exporters, particularly SMEs 
• European exporters of goods and services 
• International trading partners that need to deal with issues related to food safety, 

plant and animal health 
• Small and medium-sized enterprises in the agro-industrial sector in the South and 

in Western Europe 
• SMEs in the textile sector, in particular in Asia 

 
(2) Governmental organisations 

• Policy makers and Governmental trade institutions, in particular those in 
developing countries / countries with transition economies 
 
(3) The non-governmental sector 

• NGOs and civil society organisations engaged in development cooperation / 
environmental / social issues related to trade 

• Academia 
 
The following conclusions can be drawn with regards to the scope of the information 
sources covered in this report: 
 
• Most existing information sources are –directly or indirectly- targeted at the 

private sector.  
• Specific attention is paid to the information needs of companies in developing 

countries; 
• There are several information sources, which aim to increase transparency on 

environmental market requirements in order to facilitate market access. 
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Conclusion Objectives and target groups 
There are several information sources (IPFSAPH, AccessGuide) and sources in 
development (Expanding Exports Helpdesk, OneWorldMarket) that aim to 
facilitate market access for producers, of which some are specifically targeted 
at developing countries. 

2.4 __ Existing sources of information: Scope 

The scope of the information sources included in the survey has been summarised on 
basis of four main characteristics:  
 
• Type of standards covered (legislative, voluntary) 
• Topics covered (environmental, health and safety, social, other standards)  
• Sectors covered 
• Geographical area covered 
 
Table 2.2 presents how the information sources cover these characteristics. With 
regards to this Table, it should be noted that the distinction between ‘mandatory’ and 
‘voluntary’ standards may be somewhat artificial. In reality, standards, which are not 
official part of legislation can still have a mandatory character when it comes to market 
access. 

 
The following conclusions can be drawn with regards to the scope of the information 
sources covered in this report: 
 
• Legislative or mandatory regulations are covered by several information sources 

(e.g. Inmetro, Ecolex) 
• AccessGuide is currently the only information source that includes voluntary 

environmental market access requirements aimed at developing countries 
• There are several information sources aimed at specific sectors (IPFSAPH, E-

Textile), regions (Inmetro) and there are several information sources under 
construction (Expanding Exports Helpdesk, OneWorldMarket) 

• However, there seems to be no single central information point for voluntary 
environmental market access requirements. 

 
Conclusion Scope 
There is currently no single central information point for voluntary 
environmental market access requirements / industry standards that covers all 
countries and all product groups. 

2.5 __ Existing sources of information: Data presented 

 
The information sources included in this survey have been assessed on several 
aspects, to the extent that this information was (made) available: 
 
• Completeness, depth and update frequency of the information presented 
• Additional services and features (e.g. support by helpdesk, Question & Answer 

service, tools for interpretation of information, links to other websites etc.)  
• Methods for information gathering, in particular in relation to voluntary standards 
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A summary of these issues for each information source can be found in Tables 2.3 
and 2.4 (for a full description, please refer to the Fact Sheets). The conclusions with 
regards to these issues have been described below. 
 
Completeness of data 
• Information sources that provide data on legislation can –more or less- aim for 

being ‘complete’ within their scope (Inmetro, Ecolex) 
• For information sources that offer data on non-legislative standards, it is more 

difficult to be ‘complete’ because this would be a highly subjective target. 
AccessGuide, for example, aims for coverage of ‘the most relevant’ non-
legislative standards, including those standards that have been adopted by ‘large 
players in industry’. 

• For both types of data (legislative and non-legislative), the interpretation can be a 
problem. Some information sources provide interpretative documents 
(AccessGuide) or a consultancy service. Other information sources give the users 
‘tools’ for interpretation by providing access to relevant literature, documentation 
etc. 

 
For example, Ecolex provides access to the summary, index and full text of each 
piece of legislation is provided. The database also provides tools for interpretation 
(literature, judicial decisions etc) of the information provided. 

Update frequency  
• The update of information involves the same problem with regards to 

‘completeness’ as described above. For example, AccessGuide seeks for 
continuous update of the information presented, but only with legislative and 
voluntary requirements that have been adopted by governments or large players 
in industry. 

• Information sources that present data provided by others do not have an updating 
task. 

 
Additional services and features 
There are several options to equip an information source for trade standards with 
additional services, e.g.: 
 
Custom user assistance 
• A Question & Answer service for users; the answers can be provided by the 

same party/parties that provide input to the database (AccessGuide). 
• Upon request, assistance in the identification of trade information sources and 

preparation of selective bibliographies (TIRC). 
 
Increase awareness of (new) standards among users 
An alert system that reports new developments in trade standards to members. For 
example: 
• In case of legislative standards, a ‘proactive’ alert functionality that sends out e-

mails to users when new legislation is in preparation or has been adopted 
(Inmetro, EIA/Eco-track) 

• An alert system to selected groups of users on new acquisitions, new sources, 
and information files on specific subjects, etc. that have been added to the 
information source (TIRC) 

• A current awareness service through the International Trade Documentation 
Bulletin (ITD)  
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Facilitate capacity building on trade standards 
• A library of links to other relevant information services (TIRC, AccessGuide, 

Expanding Exports Helpdesk). 
• Production of specialized bibliographies or directories (TIRC) 
• Offer a publication facility for any country that has no website but wishes to post 

information with regards to the themes of the information source (IPFSAPH).  
 
Facilitate commercial transactions between users 
• A matchmaking forum for trading partners (OneWorldMarket). 
 
Conclusion Additional functionalities 
There are several options to equip an information source for trade standards 
with additional functionalities in order to increase the service to users. 

Methods for information gathering 
There are several methods to maintain the information in databases on trade 
standards, keep it up-to-date. The methods being used by the information sources 
analysed in this study are: 
 
Through a network of information providers  
The organisation may have developed a wide network of (reliable) information 
providers specialized in the field of international trade and related issues, and thus 
have constituted a large collection of selected information materials. In this way, the 
organisation has gradually developed into the central point for the issues covered by 
the information service (e.g. TIRC, Ecolex, IPFSAPH). 
 
Through the knowledge of the organisation’s staff  
Staff members of the organisation(s) may have developed large knowledge, they may 
have direct contacts with industry, be involved in field research, visit companies, trade 
associations, seminars etc. Therefore, they know “what’s going on” in the field of trade 
and market access requirements and can signal important topics for the database, 
and are also likely to know what kind of problems companies have with compliance 
etc (e.g. IPFSAPH, AccessGuide, OneWorldMarket, EIA/Eco-track). 
 
Using (inter)governmental sources and contacts  
This does not have to be limited to legislative departments, but may also cover 
contacts at embassies, EC Delegations abroad, websites of intergovernmental 
organisations etc (TRAINS, Inmetro, OneWorldMarket, AccessGuide). 
 
Through the organisation of events  
Seminars, workshops, promotional events etc. organised for (a part of) the target 
group can be a valuable source of information on actual issues related to a specific 
sector / product group. These events may be organised with the primary objective to 
inform participants how to use the information source (IPFSAPH, AccessGuide). 
 
Information delivered by external parties 
External parties may deliver the content of the database. These can be custom-made 
documents delivered by (hired) consultants with expertise in the relevant field, but can 
also be existing documentation delivered by professional organisations (e.g. statistics 
agencies, juridical reports, country studies from governmental agencies, reports from 
standardisation agencies etc.) (Ecolex, IPFSAPH, ITC, TRAINS, AccessGuide). 
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Linkage to existing information sources 
Another method of gathering information that is delivered by external parties, is 
linkage to other existing information sources. By linking one’s own information source 
to other existing information sources, the organisation does not have a maintenance 
responsibility. In this case, the owner’s responsibilities are, for example, selecting 
information sources that are reliable, encouraging the owners of these information 
sources to make their data available, providing an adequate portal service etc. 
(IPFSAPH). 
 
Conclusion Methods for information gathering 
There are several methods to keep the information on trade standards up-to-
date. Each method creates different tasks, efforts and responsibilities for the 
information source owner. 

2.6 __ Existing information sources: Set-up 

The information sources included in this study have all been set up in a different way, 
presenting the information in a specific structure that serves the objectives of the 
information source. Table 2.5 summarises the set-up of the information sources, e.g. 
describing the structure, links, accessibility etc. (for a more detailed description, 
please refer to the Fact Sheets). This section presents the main conclusions with 
regards to the set-up of the information sources. 

Physical characteristics 
• A collection of files that can be viewed and/or downloaded directly 

(AccessGuide, MarketAccessDatabase) 
• A summary page with information and linkages to the original source (Ecolex) 
• A database with an e-mail service (Inmetro, EIA/Eco-track) 
• A portal that provides direct access to other existing information sources 

(IPFSAPH) 
• A library of links (bibliography) to other existing information sources (Expanding 

Exports Helpdesk, TIRC) 
• A CD-Rom containing the most recent information and summaries (TIRC) 

Structure 
Besides the pages that display the information offered, the information sources 
included in this study contain the following pages: 
• Homepage (explanation on set-up of the information source, main functionalities 

and services, link to the search machine etc.) 
• ‘About’ page (background information on the organisation and its objectives) 
• Contact page (contact form or contact details) 
• Page for User guidance / FAQ page / Help page 
• Search page / search machine, supporting different types of search options: 

o keyword search 
o simple search by selection of parameters (theme-based parameters: 

environment, social, consumer health & safety, quality) 
o advanced search by a number of parameters (e.g. product group / industrial 

sector, country, theme,  legislative / voluntary measure etc) 
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Some information sources also offer: 
• A Question & Answer service, where users can address their questions (or 

suggestions, comments) to the organisation. These may be questions on the use 
of the database but also on the contents. The user will receive a personal reply 
(AccessGuide). 

• Information and search options in different languages (Ecolex). 
 
Other issues with regards to set-up of the information source: 
• Accessibility of the information, for example:  

o free access, no subscription 
o free access but subscription required (AccessGuide) 
o free access for members of the target group, fee for non-members 
o membership fee for all users (TRAINS) 
o restricted access to some parts of the information offered 

(MarketAccessDatabase) 
 
Conclusion Set-up 
There are several ‘standard’ pages that should be part of an effective 
information source.  
However, there are also a number of choices to be made with regards to 
physical characteristics, accessibility and possible other features of the 
information source. 

2.7 __ Existing information sources: Monitoring and evaluation 

The research for this study included investigation whether data on monitoring and 
evaluation of the information sources are available: 
 
• Monitoring data, e.g. on the number of users, user experiences  
• Plans for future development, expansion 
 
These data were not (made) available from all information sources covered by this 
study. Only where data were available, they have been described in Table 2.6. This 
section presents the main conclusions with regards to the monitoring and evaluation 
of the information sources. 
 
There are several methods to monitor use of the information source and user 
experiences: 
• monitoring the number of users and user profile (origin, type of organisation etc) 

through user subscription / registration (Inmetro, TRAINS, AccessGuide) 
• monitoring the use of information offered through analysis of web statistics, e.g.  

o user search paths (IPFSAPH) 
o documents downloaded (type of measures, product group, country) 
o other indicators 

• enabling users to provide feedback, comments etc. e.g. through a Feedback 
page on the website, user survey etc. 

• monitoring use of the system by potential information providers (IPFSAPH) 
• organisation of special events, e.g. pilot projects, demonstration and promotion 

activities (IPFSAPH, AccessGuide). 
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Plans for future development 
Most information sources are not ‘static’ but in a continuing process of expansion and 
improvement, e.g. 
 
• Expansion or improvement of the functionalities offered (notification service, 

search options, Q & A service, languages) 
• Expansion of the scope of the information offered (themes covered, geographical 

area, industrial sector etc.) 
• Expansion of access to supporting materials, links etc. 
 
Expansion may also result in change of accessibility, levy of a membership fee. 
Finally, promotion and marketing of the information source can be an important part of 
expansion activities; an information source that no-one has heard of can never be a 
valuable source of information. 
 
Conclusion Monitoring and Evaluation 
There are several methods available for monitoring the use of the information 
source, e.g. web statistics (the most common and easy option) and user 
surveys (requiring more time and efforts). 
An information source is usually in constant development. It can be improved 
and expanded in various stages by functionality, theme, geographical area etc. 

2.8 __ Strength / weakness analysis of existing information sources 

On basis of the characteristics described in the tables of the previous sections, an 
analysis can be made of the strengths and weaknesses of each information source. 
The results of this analysis are presented in Table 2.7.  
 
Please note that issues, which are less objective or measurable, e.g. user-friendliness 
of the presentation of data, familiarity with the existence of the database with the 
target group etc., have not been involved in the strength/weakness analysis. Though 
of great importance, these issues will be included in the next chapters of this report 
(Chapter 3 Opportunities and constraints, Chapter 4 Conclusions and 
recommendations). 
 
On basis of Table 2.7, the following conclusions can be drawn with regard to the 
strengths and weaknesses of current information systems: 
 
• Geographical area: Most information source cover only a limited geographical 

area; there is no information source with global coverage of environmental market 
requirements.  

• Type of standards: There is currently only one database for environmental market 
requirements, which covers both legislative and non-legislative standards and is 
targeted at developing countries, that is operational (AccessGuide). However, 
there are several other initiatives that have the intention to focus on this topic as 
well (Expanding Exports Helpdesk, OneWorldMarket).  

• Type of information source: There are generally two types of information sources: 
1. Information sources that develop and provide the data contents themselves 

(EIA/ Eco-track, AccessGuide) 
2. Information sources that provide access to other information sources (Inmetro, 

TIRC, IPFSAPH). 



14 

Each type requires different expertise and efforts from the owner, but also creates 
different risks and responsibilities. For example, for type (1) the emphasis will be 
on maintenance activities, for type (2) the emphasis will be more on mobilisation 
of other organisations to make their data available.  

• Languages: Most information sources provide data in English only; there is one in 
Portuguese (Inmetro) and one in several languages (ECOLEX). 

• Additional services: Additional services can have a surplus value and be of great 
significance. For example: a regulatory alert function could be supplementary to 
more informative data on legislation and compliance. A Question & Answer 
service is valuable with respect to the interpretation of data, etc.  

• Reliability and accessibility of data: Most information sources for legislative 
standards use reliable methods and sources for information gathering. However, 
information gathering for non-legislative standards is rather dependent on 
networking and contacts with industry and therefore less verifiable. Most 
information sources offer free access.  

 
Overall conclusion Chapter 2  
There are currently a number of information sources existent, and there are a 
few recent initiatives for the establishment of new information sources. 
However, there is a risk that (1) double work will be done and that (2) ‘white 
spots’ still remain existent. 
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Chapter  

3 
Analysis of opportunities and constraints 

The previous chapter provided an analysis of existing information sources for 
(environmental) market requirements, in order to identify their main characteristics. 
The analysis was made in order to assess the relevance and meaning of these 
information sources with respect to a possible new clearinghouse mechanism for 
environmental market requirements. It has been concluded that the existing 
information sources are limited on several aspects, but also present opportunities.  
 
However, when assessing opportunities and constraints for a possible clearinghouse 
mechanism for environmental market requirements, one should also look at ‘the wider 
picture’. For example, is there a (perceived) need for such a mechanism, with whom 
and what current channels for information are being used?  
 
This chapter provides a (comprehensive) description of this ‘wider picture’. It presents 
the main constraints and opportunities for the development of an international 
clearinghouse mechanism. These have been identified on basis of interviews with 
‘experts’ in the field of trade and environmental requirements (please refer to the 
introduction for a list of names). 

3.1 __ Current sources for information on environmental market requirements 

Producers, especially those in developing countries, may use several sources of 
information on (new) environmental market requirements:  
 
• National Enquiry Points: national information channels run by governments, as 

established by the WTO TBT Agreement. According to the Code of good practice, 
central governments have the task to disseminate information according to the 
notification procedures for mandatory technical regulations and for voluntary 
standards.  

• Through chambers of commerce: in some countries these are quite active, but 
this is different per country and even per sector. 

• Through trade associations: again, in some countries and some sectors, these 
are well-organised, in others they are not. In general, countries that have a longer 
history of a free market have better organised trade associations. 

• Through subcontracting chains: buyers may inform their suppliers on the 
particular environmental requirements they need to comply with. 

• From each other: in developing countries, there is only a small number of 
entrepreneurs, they may cluster geographically. 
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As such, there are many (physical) points where producers can get information on 
environmental market requirements. However, the problems with these information 
sources is that: 
 
(1) They do not have enough information 
(2) They are not coordinated or it is unknown whether they are effective  
(3) Their existence is not known well enough; for example with regard to voluntary 

standards: many private schemes have their system to provide information, but 
producers do not know where to look for the information. 

 
One strategy to address this issue may be to disseminate information as much as 
possible and through all of the information channels available, so producers will get 
the information they need in one way or another. 
 
For example, environmental market requirements are (just) one item on the list of 
market access requirements. Central government institutions or trade organisations 
should provide a mechanism for information on the other issues on the list, for 
example quality requirements, packaging requirements etc. Environmental 
requirements may follow the same mechanism.  
 
In addition, information dissemination on environmental market requirements may 
also be integrated into existing programmes of intergovernmental organisations (e.g. 
UNIDO) targeted at industry in developing countries. 
 
Constraint: 
It is unknown to which extent current channels for dissemination of information on 
environmental requirements are well-known and/or present, well-organised and 
effective. Therefore, it may be difficult to reach producers in developing countries. 
Opportunities: 
Disseminate information as much as possible and through all of the information 
channels available, so producers will get the information they need in one way or 
another. For example: 
- Information on environmental requirements follow the same mechanism as 

information on other market requirements.  
- Information on environmental market requirements is integrated into existing 

programmes of e.g. intergovernmental organisations. 

3.2 __ Perceived needs for information on environmental requirements 

Experts confirm that there is a clear need for information on environmental market 
requirements, especially with producers in developing countries.  
 
However, information on environmental market requirements is only one item on the 
list of about 20 items on market access requirements that a producer should know 
about. It is therefore difficult to pinpoint exactly what the problem is.  
 
In addition, one issue is that producers need to know what requirements they need to 
meet. Another issue is that producers also need to know how they can comply with 
them. These are not just tools to interpret legislation, but rather information on which 
process changes producers need to make etc. This is a whole other level and any 
way of linking the two would be very useful but also very difficult. 
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Furthermore, there is a difference between a proactive approach and a reactive 
approach to information needs. For example, the Brazilian government institute 
Inmetro clearly takes a more proactive approach by visiting trade promotion 
organisations etc. On the contrary, the South African government has established a 
system where companies can report information gaps they have signalled. This 
system gives insight in information needs only after a certain period of time.  
 
Constraints:  
- It is difficult to define exactly what the information need is of producers with regard 

to environmental market requirements.  
- It is also difficult to assess whether a clearinghouse should take a ‘proactive’ or 

rather a ‘reactive’ approach to environmental market requirements.  
Opportunities: 
- The clearinghouse mechanism should focus on the ‘what’ issue first: what are the 

environmental market requirements that producers need to meet? However, at 
the same time the clearinghouse can provide users with ‘tools’ to interpret the 
requirements. These can be references to surveys that consumers acknowledge 
(for example the Eurobarometer from EUROSTAT). This would enable producers 
to judge themselves how to comply with market access requirements. The next 
step would then be to address the ‘how’ issue. 

- A ‘proactive’ and a ‘reactive’ approach may be complementary. With regard to 
legislative standards, the clearinghouse may operate in a proactive way, whereas 
for non-legislative standards, the clearinghouse may wait for adoption by large 
stakeholders.  

 
In addition, it may be considered to provide information not only on market access, but 
also on market ‘uptake’: 
 
• market access information: information on the legal obligations that should be 

complied with to enter a market, the ‘rights’ to access, but also on  
• market ‘uptake’ information: information on which environmental requirements are 

expected by consumers (i.e. what will appeal to them). Consumers in this sense 
may not be the end-consumer, but retailers or organisations that have large 
influence on the public opinion (e.g. consumer organisations, environmental 
NGOs). 

 
Many efforts are directed towards ensuring market access of producers. However, it 
may be forgotten that a product should also be ‘appealing’, that it should be ‘wanted’ 
for successful sale. In this respect, information on ‘market uptake’ is important in order 
not to loose green market opportunities. For example in the forest sector, what 
certification system do retailers expect; choosing the wrong one may not “open the 
shelves”. 

  
A clearinghouse mechanism should also encourage a two-way exchange of 
information between producers (in developing countries) and buyers.  
In this respect, it is as important for Northern consumers to understand that conditions 
are different as it is for producers to realise that the fulfilment of environmental and/or 
social requirements must appeal to the target market. 
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Constraints:  
- In general, more attention is being paid towards information needed for market 

access then towards information on ‘market uptake’. 
- There is little two-way exchange of information between producers in developing 

countries and buyers on the importance of environmental (or social) requirements 
with regard to target market appeal.  

Opportunities: 
- A clearinghouse mechanism may not just provide information on market access, 

but also on ‘market uptake’; information in this respect lies more in the area of 
voluntary requirements (e.g. Forest Stewardship Council) 

- A clearinghouse mechanism may act as a platform to exchange information 
between producers (in developing countries) and buyers.  

3.3 __ Target group of a clearinghouse mechanism 

Who are most in need of information, small- and medium-sized enterprises (SMEs), 
business support organisations and governmental institutions?  
 
Intergovernmental organisations predominantly focus on and co-operate with 
governmental institutions. Needs assessments with regard to e.g. capacity building 
and  technical assistance focus on the country as a whole. There is no attention for 
specific sectors, unless a certain sector becomes an issue’ (for example fisheries), or 
for a specific type of company. 
 
According to experts, SMEs are most in need of information and they have the largest 
difficulties to cope with (costs for) compliance. However, in principle any company 
could need information on environmental market requirements, it is difficult to 
segment. One way to address this issue could be to focus on what buyers want. In 
this case, it is relevant to distinguish between: 
 
(1) Companies that have a relationship with buyers (in countries where environmental 

market requirements have been established) 
(2) Companies that do not have such a relationship and try to break into a new 

market. 
 
The South African government has developed an export promotion section, which 
informs all newcomers to the market (exporting companies) about the market 
requirements. However, not every country will be capable to develop such an 
approach. In these countries, industry organisations (and not only government 
institutions) that have direct links with industry can take an active role and make local 
business aware of market requirements and where to find information.   
 
Constraint: 
Most in need of information are companies that have no direct ties with buyers and/or 
SMEs. They would be the main target group of a clearinghouse mechanism. Usually, 
governmental and/or intergovernmental programmes may not focus specifically on 
these groups. 
Opportunity: 
Involve industry organisations to take an active role in information dissemination, 
making companies aware of the existence of market requirements and information 
sources e.g. an international clearinghouse mechanism. 



19 

3.4 __ Type of standards covered by a clearinghouse mechanism 

 
What type of standards should be covered by a clearinghouse, legislative and non-
legislative standards? Should it include both product and process standards? 

 
With regards to the technical regulations (TBT, SPS), information channels and 
mandatory notification procedures have been established. For these requirements, 
the infrastructure is existent.  
 
However, information on industry standards, procurement requirements of buyers 
(companies, multinationals, but also consumers), is missing. Environmental 
requirements are usually set by multinational enterprises individually. Therefore, the 
focus of a clearinghouse mechanism should be on ‘what buyers want’. Since, when it 
comes to market access, there is no difference in importance between these 
requirements or industry (e.g. eco-label) requirements. 
 
Environmental requirements that companies have developed for their suppliers may 
be commercially sensitive information and companies may not be very open about it. 
Again, in this respect, industry organisations (and not only government institutions) 
can take an important role for dissemination of information, as they often have a direct 
link to companies. 
 
With regard to product and process standards, it is important to provide a clear 
explanation of the relevant scope of each. A process standard, such as ISO 14001, 
cannot be used to demonstrate environmental preference of goods. It may however 
be important in a business-to-business type of communication. Producers need to 
define what their objectives are and be able to identify the best tools to fulfil these. 
 
Finally, there is not always a hard line between mandatory / legislative market 
requirements and voluntary market requirements. Some schemes may be voluntary, 
but have such great significance for market access that they become a ‘de facto’ 
mandatory condition to be able to sell products in a country or trading with a specific 
retailer. Voluntary schemes may also be introduced within certain national legislations, 
thus becoming in a sense mandatory standards. Thus, there is a continuum from 
voluntary, to de facto mandatory to mandatory. 
 
Constraint:  
An infrastructure has already been put in place for legislative standards; it is in 
particular information on industry (voluntary) standards that is missing. This may be 
company-sensitive information. 
Opportunity: 
Focus on ‘what buyers want’; legislative and industry standards are equally important. 
One option may be to funnel information through industry organisations (and not only 
government institutions), which often have a direct link to companies. 
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3.5 __ Focus sectors of a clearinghouse mechanism 

If a clearinghouse mechanism aims to cover (legislative and non-legislative) 
environmental market requirements, this is quite a large scope. Should the 
clearinghouse focus on specific sectors (initially) and if so, which sectors should these 
be? 
 
In order to address this question, it is important to identify the sectors where there are 
the most environmental market requirements. For example, many requirements have 
been established in agro-processing sectors: food, textiles, leather (wood). 
 
In addition, it is important to know in which sectors environmental market 
requirements could act as potential barriers to trade. In other words: what are the 
main export sectors of the target group countries? These could include both 
commodities and processed goods. A tentative list of focus sectors of a clearinghouse 
mechanism would then include: 
 
• Food products 
• Other agro-processing products: Textile and leather products, Wood products, 

flowers and horticultural products 
• Toys 
• Electrical and electronic products  
 
Constraint: 
The scope of ‘environmental market requirements’ may be too large, creating the 
need to focus (initially) on specific industry sectors. Which sectors should these be? 
Opportunity: 
The focus should be on  
- Sectors where many environmental market requirements have been established 
- Sectors where these requirements could act as barriers to trade, i.e. the main 

export sectors of the target group countries. 
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Chapter  

4 
Contours of a new Clearinghouse mechanism: 
conclusions and recommendations 

4.1 __ Conclusions 

In chapter 2, it has been concluded that there is currently no single central information 
point for voluntary environmental market access requirements / industry standards 
that covers all countries and all product groups. Experts have acknowledged the need 
for such a central information point. In addition, they have indicated that because of 
the continuum between legislative and non-legislative standards, it is recommended to 
provide information on all kinds of environmental market requirements (chapter 3). 
 
Conclusion I: There is a need for a central information point for legislative and non-
legislative environmental market requirements 
 
It has also been concluded that there are several information sources that cover part 
of the information on environmental market requirements. The owner organisations of 
these information sources have expressed their interest in linkage to an international 
clearinghouse mechanism for environmental market requirements (Inmetro, 
AccessGuide, IPFSAPH)2. Therefore, these information sources could provide a 
useful basis for an international clearinghouse mechanism. Development of an entire 
new information source would not only require high human and capital investments 
but also mean ‘double work’. 
 
Conclusion II: An international clearinghouse mechanism can be developed on basis 
of existing information sources 
 
Conclusion 
There is a need for a central information point for environmental market 
requirements that (1) covers legislative and non-legislative standards and (2) 
covers all product groups and countries. 
It is feasible to develop this information point, or ‘clearinghouse mechanism’, 
on basis of linkage of existing information sources and possibly future 
information sources. 

                                                      
2 Please note that this is not a conclusion that is based on the previous chapters, but information provided to the author of this 

document by the relevant organisations. 
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4.2 __ Recommendations based on study results 

The following recommendations can be made with regard to the contours of a 
clearinghouse and the organisation by which it will be managed: 
 
• The clearinghouse can be largely developed on basis of existing information 

sources and will operate as a portal / reference centre, providing access to other 
information sources.  

 
• The following organisations have expressed interest in linkage to an international 

Clearinghouse mechanism and may be contacted to this end: the national inquiry 
point for the WTO TBT Agreement in Brazil (Inmetro), the Centre for Promotion of 
Exports in The Netherlands (AccessGuide), the Food and Agricultural 
Organisation (IPFSAPH). These organisations may co-operate in the 
establishment of a clearinghouse mechanism, e.g. formalised through 
‘partnership agreements’. 

 
• It is important to develop a system with a user-friendly and uniform format. 

Therefore, the system may be developed in close co-operation with a steering 
committee, which is composed of representations of the target group, partner 
organisations (see above) and technical experts (database developers and 
organisations with expertise on environmental standards). 

 
• The clearinghouse will have to be managed by an organisation that has strong 

capacities in the following areas: networking, ability to mobilise other parties and 
agencies, (optional) ability to mobilise funds / sponsors, have access to media 
channels and have staff and resources for promotional and demonstration 
events. With regard to the clearinghouse mechanism, this organisation may 
undertake the following activities: 

 
o Coordinating and harmonising current initiatives in this field in order to 

prevent that double work is done and ‘white spots’ remain existent (see 
below) 

 
o Conducting a research study for the identification of ‘white spots’: 

geographical areas, standard types, industry sectors etc. which are not 
covered by existing information sources or the new initiatives in this field, 
including the languages in which the information should be offered. Such a 
study should focus on current information services available on 
environmental market requirements for Asia (notably China, India) and North 
America (USA, Canada). The new clearinghouse mechanism may then seek 
to address the largest ‘white spots’ first. 

 
o Mobilising funds, e.g. approaching the private sector to sponsor the 

establishment of a clearinghouse mechanism (e.g. in return for advertising 
space). 
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Chapter  

5 
Contours of a new Clearinghouse mechanism: 
recommendations from experts 

Paragraph 5.1 and 5.2 of this chapter reflects the main outcomes of the workshop on 
the Clearinghouse mechanism held during the pre-UNCTAD meeting on 7 June 2004 
in Rio de Janeiro.  
Paragraph 5.3 provides an initial identification of products that may be suitable to 
include in a pilot study for the Clearinghouse mechanism. Paragraph 5.4 provides a 
tentative agenda of issues for discussion with respect to the Clearinghouse during the 
first meeting of the Consultative Task Force, scheduled for 5 and 6 November 2004. 

5.1 __ Networking concept 

A new international Clearinghouse mechanism should follow a networking concept. 
This could link databases (e.g. through an internet portal) that exist at international 
level, but also at regional , sub-regional and national level. The Clearinghouse will not 
be a new database, but a mechanism that refers users to other, existing databases, 
depending on their search question. The Clearinghouse mechanism is directly linked 
to these databases, but does not have responsibilities with respect to maintenance.  
 
The Clearinghouse will thus be a ‘Platform’ composed of existing databases in the 
field of legislative and non-legislative environmental (and related) market 
requirements.  
 
Possible members of the platform will discuss and explore the possibilities to link their 
database to the Clearinghouse during the CTF meetings of 5 and 6 November 2004. 

5.2 __ Pilot study 

A pilot project  could be launched to ascertain the pros and cons of the network 
approach for a specific sector. The selection of products or product groups in this 
regard should be guided by a number of practical criteria, including: 
 
• Products of key export interest to developing countries 
• Sectors where small and medium sized enterprises tend to play a significant role 
• Sectors where the private sector plays a very important role as standard setter 
• Products and sectors in which environmental requirements are indeed relevant 

and may significantly influence trade flows 
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• Sectors or product groups for which most of the information on environmental 
requirements is readily available 

 
The pilot project should not a priori exclude cases of non-product related processes 
and production methods (PPMs) and environmental management systems.  
 
The pilot project should be carried out in only one language. A small steering group to 
guide the further work in implementing the pilot project. 
 
The objective of the pilot project is to encourage and support brainstorming on the 
thrust, nature and modalities of any new international clearinghouse mechanism so 
that  specific recommendations on further work could be made by the CTF later. 

5.3 __ Suitable products for the pilot project 

In this study, three existing databases have been identified as databases that could 
be possibly linked to start the Clearinghouse mechanism. These databases are: 
 
• The International Portal for Food Safety, Plant and Animal Health, developed by 

the FAO 
• The AccessGuide database for environmental, social and health market 

requirements, developed by CBI (the Netherlands) 
• The early-warning system developed by Inmetro (Brazil) 
 
These databases offer different products to their users. Which products do they offer 
and which would be suitable to include in the pilot project, also taking into account the 
criteria listed in paragraph 5.2. The paragraphs below provide a first orientation. 

5.3.1 _  Products of the IPFSAPH portal 

The IPFSAPH portal covers: 
 
• international sanitary and phytosanitary (SPS) measures (i.e. food safety, animal 

and plant health standards and relevant supporting materials)  developed by 
international agencies and standards setting bodies; 

• where possible, national sanitary and phytosanitary information. 
 
The portal allows to view the information offered from different sides: 
• Commodity 
• Cross-sectorial issues 
• Geography 
• Information Source 
 
The sections below provide a brief description and an example of a ‘product’ on each 
of these views. 

Commodity 
The information in this view is grouped according to the World Customs 
Organisation's Harmonised System of commodity classification (2, 4 or 6 digit codes) 
for agricultural and food commodities (excluding fertilizers and other agricultural 
chemicals). This view of the portal allows for locating:  
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• All (legal) notifications, trade concerns, etc. about a specific commodity (such as 

cheese, fresh tomatoes, or green tea)  
• (Legislative) Standards regarding a particular commodity  
 
Example: Commodity 
For example, a Brazilian producer of nuts wants to know what legal requirements he 
needs to comply with in order to put his products on the global market. He selects 
‘[12] Oil seed, oleagic fruits, etc’ in the Commodity menu. He then refines his search 
results by selecting ‘Ground-nuts, whether or not shelled or broken’. In the list of 18 
formal texts he finds for example legal documents on maximum levels for aflatoxins in 
peanuts. 
 
Search result: 
MAXIMUM LEVEL AND SAMPLING PLAN FOR TOTAL AFLATOXINS IN PEANUTS 
INTENDED FOR FURTHER PROCESSING; CODEX STAN 209-1999, Rev. 1-2001 
View: Document available in English, French and Spanish  
Type: Standards 
Commodity: Ground-nuts, whether or not shelled or broken (excl. roasted or otherwise 
cooked) 
Geography: Applies to all countries 
Cross-Sectorial Issue: Chemical contaminants/ toxins 
Information Source: Codex 
Publication Date: Jan 2001 
Email contact: codex@fao.org 

Cross-Sectorial Issue 
The information in this view is categorized according to cross-sectorial themes such 
as biotechnology, equivalence, or risk analysis. Information is classified at the most 
detailed level of description possible. This view of the portal enables to find 
information on: 
 
• Subjects which cross traditional sector boundaries (such as risk analysis)  
• Identifying how different countries respond to the same issue  
• Finding information on a specific disease or disease-causing agent  
 
Example: Cross-sectorial issue  
For example, a producer wants to know more about hygiene requirements for food 
products in general. He finds ‘HACCP’ in the sub-topic list of the Cross-sectorial 
section. ‘HACCP’ means Hazard Analysis Critical Control Points, a system which 
identifies, evaluates, and controls hazards which are significant for food safety. 
Selection of HACCP leads to various documents, including American legislation on 
HACCP for a range of commodities: 
 
21 CFR 110—CURRENT GOOD MANUFACTURING PRACTICE IN 
MANUFACTURING, PACKING, OR HOLDING HUMAN FOOD 
View: (document available for viewing or downloading)  
Type: Legislation/ Regulations 
Commodity: Applies to multiple commodities 
Geography: USA 
Cross-Sectorial Issue: Processing; Hygiene; HACCP 
Information Source: USA 
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Geography 
The information in this view is grouped by country or region. Any non-country specific 
material can be found under "Applies to all countries". Under each country sub-topic, 
e.g., Italy, the user can find material submitted both by Italy and material submitted by 
other countries or international bodies about Italy. This view of the portal allows for:  
• Researching the types of WTO cases/notifications in which that country has been 

involved  
• Obtaining background material on relevant legislation in that country (as stored in 

FAOLEX)  
• Finding contact details for the various official contact points for a given country  
 
Example: Geography 
A producer of food products, among others vegetable oils, wants to market his 
products in the Netherlands. The producer needs to know if there is relevant 
legislation for his products in this country. He selects ‘the Netherlands’ in the Country 
list under the Geography section and finds all relevant legislative documents, 
including European legislation. For example, for vegetable oils the producer will find 
the following relevant document: 
 
Short Description: 70/93/EEC: Commission Decision of 15 January 1970 exempting 
the Kingdom of the Netherlands from applying to certain species the Council Directive 
of 30 June 1969 on the marketing of seed of oil and fibre plants *. 
View: link to the legislative document in English, French and Spanish  
Type: Legislation/ Regulations 
Commodity: [12] Oil seed, oleagic fruits, etc 
Geography: Netherlands 
Cross-Sectorial Issue: Seeds 
Information Source: European Union 
Publication Date: 02 Feb 1970 

Information Source 
The information in this view is sorted by the specific international organization, 
standard-setting body or national government submitting the information. Users can 
find documentation that was submitted by the US Government under USA. This view 
of the portal is best for:  
 
• Finding legislation/regulations (and supporting risk assessments) provided 

directly by a given country 
• Finding standards published by a specific standard-setting body (Codex 

Alimentarius, IPPC, OIE), or organisations responsible for developing supporting 
materials (CBD, FAO, WHO or WTO).  
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Example: Information source 
A producer wants to know which standards have been established by the Codex 
Alimentarius, an international standard setting body for sanitary and phytosanitary 
matters. He selects ‘Codex’ in the subtopic menu of the Information Source section 
and finds a list of all the food standards, guidelines and related texts such as codes of 
practice as established by the Codex Alimentarius Commission. The list includes for 
example the following document: 
 
General Standard for the labeling of Prepackaged Foods; CODEX STAN 1-1985 
(Rev. 1-1991) 
View: Link to documents in English, French and Spanish language 
Type: Standards 
Commodity: [16] Meat, fish and seafood food preparations; [19] Cereal, flour, starch, 
milk preparations and products; [20] Vegetable, fruit, nut, etc preparations 
Geography: Applies to all countries 
Cross-Sectorial Issue: Labeling 
Information Source: Codex 
Publication Date: Jan 2001 
Email contact: codex@fao.org 

5.3.2 Products of the AccessGuide database 

The AccessGuide offers information on legislative and non-legislative market access 
requirements on environmental, health and social issues for Europe and a selection of 
European Member States: 
 
• Legislative requirements: the information in AccessGuide aims to be complete for 

the countries and industry sectors covered; AccessGuide documents on 
legislation aim to be informative and interpretative; 

• Non-legislative standards: a selection is made of the most relevant ones on the 
EU market; information on voluntary schemes is not always in-depth but a link to 
the original source is always provided. 

 
AccessGuide covers the product sectors listed in Table 5.1. 
 
Table 5.1: Product groups covered by the AccessGuide database   
Casting and Forgings Handicrafts and jewellery 
Chemicals  Machinery  
Cosmetics and pharmaceuticals  Mobile equipment parts  
Domestic furniture  Personal protective equipment (PPE)  
Electronic components  Stationery  
Fish and fishery products  Textiles and garments  
Flowers and plants  Timber products  
Food (including Organic food)  Toys and games 
 
The geographical area covered is: 
• Europe 
• European Member States: Germany, United Kingdom, The Netherlands 
 
 
AccessGuide products suitable for inclusion in the Clearinghouse pilot project 
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When taking the criteria listed in paragraph 5.2 into account, the following sectors may 
qualify as two sectors that could be included in the pilot project: 
• Food 
• Electronic components 
 
For food, legislative requirements may be covered by the FAO portal. The 
AccessGuide could then be instrumental to users in providing non-legislative 
information on these sectors. Non-legislative documents on environmental market 
access requirements for Food that can be found in the AccessGuide database are 
e.g.: 
• AccessGuide overview of organic labels  
• International management system: EUREPGAP (agriculture) 
 
Non-legislative documents on market access requirements for Electronic Components 
that can be found in the AccessGuide database are e.g.: 
• Buyers' requirements: Electronics  
• Electronics: occupational health and safety  

5.3.3 Products of the Inmetro database 

The Inmetro early warning system ‘Alerta Exportador’ informs exporters on proposed 
technical regulations and conformity assessment procedures notified to WTO’s 
Committee on Technical Barriers to Trade by WTO Member Countries.  
 
Topics covered include those under the scope of the TBT Agreement, i.e., technical 
requirements concerning the protection of human health or safety, animal or plant life 
or health, or the environment, as well as labelling and packaging requirements. The 
systems covers all products, including industrial and agricultural products. The 
database does not include information on voluntary requirements, as they are not 
covered by the transparency obligations of TBT Enquiry Points.  
 
Products of the Inmetro early warning system 
Whenever a draft technical regulation or conformity assessment procedure notified to 
the WTO TBT Committee is published, the system sends, to previously enrolled 
users, an e-mail with the contents of the material notified, together with a summary in 
Portuguese. The system matches the contents of the notified proposal with the profile 
previously informed by the users, i.e, the products/sectors and target countries. 

5.4 __ Issues for further elaboration 

The contours of a Clearinghouse mechanism need to be more clearly defined in order 
to get a clear view and strategy. The following topics can be discussed, either 
independently or in relation to the pilot project, during the first meeting of the 
Consultative Task Force: 
 
• Scope and information (availability sources, themes etc.). Specific attention may 

be paid to voluntary requirements, e.g. availability and sustainability of 
information, sensitivity of the information and possible risks of favouritism 

• Possible partners (options for linking information and systems) 
• Scope of activities (building and maintaining a system and the required technical 

capacity and financial resources) 
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• Information gaps (relative to existing sources, but also in relation to information 
needs from target groups) 

• Bottlenecks of building and maintaining a clearinghouse with several partners 
 
Other issues that may be discussed during the meeting: 
 
• need for a Business Plan for the Clearinghouse mechanism that may cover e.g.: 

o financial aspects incl. sources of funding 
o organisational aspects 
o technical aspects 

 
• Marketing strategy of the Clearinghouse, including for example:  

o promotional activities 
o sponsoring 
o capacity-building activities with target groups. 
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